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Abstract

Background and Objective: Buffalo dairy farm tourism presents one of a promising opportunity for
unique and educational tourism experiences, distinct from conventional forms of tourism. This study focuses on
the Buffalo Dairy Farm in Ban Kut Rang, Sarika subdistrict, Mueang district, Nakhon Nayok Province, aiming:
1) to explore its potential, 2) to develop a model, and 3) to evaluate community-participatory creative tourism management.

Methology: Employing a participatory action research approach, the study engaged 79 tourists and 12
key informants. Data collection included potential assessment surveys and satisfaction questionnaires, achieving
research objective alignment indices of 0.89 and 0.82 respectively. Data were analyzed using descriptive methods,
forming component tables and generating insights.

Results: The findings indicate a positive reception of “the Community-Participatory Creative Tourism
Learning Resource Management” model at Buffalo Dairy Farm in Ban Kut Rang. Tourists expressed high satisfaction,
emphasizing eight key components (NOMKHWAI): networks, operation, management resources, learning base
management, tourism resources, lifestyles, tourism potential, and innovations.

Discussion: Under essential elements to achieve the key components contributing to community involvement
in designing creative tourism learning activities enable tourists to engage in learning base activities leading to
novel experiences. This is achieved through effective resource management and community-based tourism, enhancing
valuable and sustainable tourism identities.

Suggestion: The study highlights the role of community involvement in shaping creative tourism activities,
enriching tourist experiences through effective resource management and community-driven tourism initiatives.
Recommendations include promoting sustainable practices, cultural conservation, and innovative participatory activities
to enhance tourism sustainability and minimize environmental impact.
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191374 (Standord deviation: S.D.) fimmneMinsuaNasEAUANEAILAzATN RN lafsAinas
521919 1.00-1.80 agflusziutinaiign 1.81-2.60 ogtusziutios 2.61-3.40 ogtusziuiunan
5.41-4.20 a8 Tusdunn uaz 4.21-5.00 ogtusziusnniiqn (Best, 1983) Amiunsiinazidoya
AT AHILATLTUR U AT WL A% 197 wasvideyauuusunnaiindaya (Typological analysis)
wazaguuugUle (Chantawanich, 2011) Tneademsninsnsiasdlszney 4 4es Ansnsiagy

AMWITHUAZINENALTENAUNSDHULEASNINUTENDL

NANT5I9Y
NANITANEIANEAINZBINITHAIENNTIIUNATY ATUAFIENT BUABLHBIUATUIEN
FonTauasuen TunmsifiuumaBeuinisisaiisnBeadeassdlaaguauiiaonson uanams

= A
ANVTWNN 1 WATAITWNN 2
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A5 1 ANENINNITYIBTENTIRENETIANITHAMEUNTIUNATI F9TANATHIEN

Table 1. The potential of Ban Kut Rang buffalo dairy farm Nakhonnayok Province

fiu (Aspect) X S.D. STAUANYANIN (Potential level)

1. Aslagalananiaviesifien (Attractions) 421 0.75 finn (Exellent)
2. nadindeunawingifien (Accessibility) 3.71 0.96 A (Good)
3. MBMIANNAAIN TMUNRYIBafiEa (Amenities) 3.55 0.98 # (Good)
4. finTuunsaviaaifien (Accommodation) 5.88 0.97 # (Good)
5 fAanssunavisadien (Activities) 4.06 0.91 # (Good)
6.918n"5%iD9feTingantHLanTg (Available package) 3.51 0.95 # (Good)

Tmeisan (Overall) 3.82 0.92 # (Good)

91PN 1 Wud awsamdnan M svisafieneaiasai s eETinun s
Fodounsuen aelussduf (X =3.82) Tapdindifidnanmgegn An deisgalafionisvioadien
(Attraction) pgTuszduRnan( X =4.21) savasnnagTuazdul Ao Aensauniaviaaiion (Activity)
(X =4.06) N19U3NSEBHNNNNTY BaLTIEn (Ancillary Services) ( X =3.88) nsdindeunasviaaiian
(Accessibilities) ( X =3.71) TG PRI PRI T T (Amenities) ( X =3.55) Wa¥318N13

vioafienfinganluinig (Avaiable packages) ( X =3.51) auansiu

A15797 2 AomTtanelauma S e mavisafienBeaBeaasAvh s NAEHTi N PSs SdauaTnen

Table 2. The satisfaction of the creative tourism learming resource, Buffalo dairy farm in Ban Kut Rang,

Nakhonnayok Province

s =
Feauy ﬂ’]"lNW\‘iW@TQ

Usziin (Issue) X S.D.
(Satisfaction level)
1. 9AHIVNIBVBINTYIDS \#ienfiFannniio (Clearer tourism objectives) 415 0.88 HN (Hight)
2. prwasnnaimLinEzdnMsvieaisnBaineasaddmuaues (Desire to 425 089 wnfign (Highest)
develop creative tourism skills)
3. mmLm‘iweiﬂqﬁﬂiytywmﬂusfu"qwuﬁmﬁu (Respect for local community knowledge) 4.38 0.82 mﬂﬁzjﬂ (Highest)

'
a

4. muﬁ@ﬂiiuLm:ﬂmﬂL%w;”nﬁm%wﬂi:ﬂmﬁm’fmi (Enjoy activities and seek new 427  0.85 w1ndiga (Highest)

q

experiences)
5. $iman1sfiaansaniunisvindansas (Desire to participate in activities) 424 085 w1ndiga (Highest)
6. ﬁ@ﬂiﬁumivimLﬁmﬁﬁm%ﬂﬁmummmmﬂummmmﬁmﬂ”ﬁ (Communit-led 420 0.88 {1 (Hight)

activities meeting needs)

7. “Iguﬂﬁuﬁuﬁzﬁmﬁﬁuﬁﬁmw‘[ﬂm@m (Innovation community) 413 094 N1 (Hight)
8. guyuiAtEAnAANuariananEod (Traditional lifestyle and identity) 419 0.91 N1 (Hight)

9. ﬂusfm;muw%@NTﬁm‘iﬁ@u’{uﬁﬂﬁmLﬁm (Community readiness to welcome tourists) ~ 4.37  0.89 mﬂﬁzﬁm (Highest)
10. ﬂu?u“ﬁqu‘ﬁi&ﬁu?@dﬁﬂﬂﬂﬂgﬁﬁiyiyﬁﬂﬁuﬁ@ﬂﬁu (Wilingness of community to share knowledge) ~ 4.34  0.93 mﬂﬁzﬁm (Highest)
1. ﬁu‘ﬁuﬁ’?’%uﬁ‘ﬁuzg“ﬂmwﬁ@gffum‘iﬁﬁLﬁuﬁﬁ%’amﬂ‘i%ﬁ/w (Everyday cultural health practices)  4.29  0.94 mﬂﬁzﬁm (Highest)
12, guanBuanemamannadsundiifiendnualussinaunannuans (Preservation of 437 094  anfign (Highest)

unique festivals)
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15199 2 (51D)

Table 2. (Conts.)

o =2
qFeauy ﬂ’J’]NW\?W@T@

Uszihiug (Issue) S.D.

|

(Satisfaction level)

13. guenfinislinauAnasnassddanenimussanguamiiuiinvesdien (Creative 433 087  wnfig (Highest)

use of culture to educate tourists)

14. BBITUAYAHNANUATENWTMUTTINGINTW (Stories nd cultural diversity in health) 438 090 NNHgA (Highest)
15. ﬂusfuﬁmuﬁf%mﬁmﬁmmmﬂwmgﬁﬂtgtyﬁ (Community’s ability to transmit knowledge) 4.31 0.87 mnﬁqm (Highest)
16. guouiuardRamdunuansfisanimitssusanyefineiiugu (Community 434 092  wnfiga (Highest)

history reflecting roots)

17. AanssssiatanileasnyarfisfoenasAnas19nssAlANHgInI (Activities 434 086 snfign (Highest)
adding value through health creativity)

18. naeynEuaziunAganiwlasnisfidondonnasuan (Conservation and health 432 092w nfign (Highest)
restoration through community inviovement)

19. MasnEnanwIndeNesusvsaieBisanBeuses (Envionmentdl ceanliness of 413 0.97 H11N (Hight)
tourist sites)

20. grminsUsusuasaasBsbiimemndRanndon ssmmd daussmeadindiy 427 090 wnfign (Highest

(Community adaption and promotion of environmental conservation)

Taaisan (Overall) 428 090 wnfigm (Highest)

AAI 1 = 1 = v 1 dl v '3 I3

FIAGNTNA 3 WL mwmumwwqwdfmmmL‘mugmiwmmm@amwmwvﬁwwﬂfmuu
TUNATY SMIAUATUILN @gj?ui:ﬁuuﬁﬂﬁqm (X =4.28) T@ﬁﬁﬂizlﬁuﬂﬁuﬁ:ﬁuMﬂﬁqmﬁuﬁuLL‘m
2 151U Ap mfmLmiwm'ﬂgﬁﬁiyfywmﬂusﬁuqmuﬁmﬁu BN ILAZANNARTNARIEVI NI NUETITN
FUNN (X =4.38) 1nfiga dmsulsainiiag iusydusnnifiusuiugading 2 Uszifin fe guam
p= o/ Aild 1 % % 1 1 Lﬂl £% =\ % -,
Sudansanifiaulaneu Lasn193 nENENWLIRR BNTESIaIasTign DiavanEeSas (X =4.13)

HANMIRRLNFULLUNSTANISUWAS B anS YD TieBea3neasad nagnuildonsan

WITHAMEUNTIUNATY FTUARIENT BUNDIHBIUATHIEN TINTAUATUIEN UAANAIATTINT 4
A15197 4 B9AUsTNaUNIEINLULIUNITANSUnASE W Nsvieafion@eadeasad inemuan
a1 1
Haauson

Table 4. Components for Developing community—participatory creative tourism learning management model

WHIAR YoHE) uazINuIe
NI EFA FAUNLFINIIUATE TumanlenAse apssuiiafuny
(Component) (Research findings) (Procedures) (Concept, theory, and literature

supporting research findings)

1. 138218 (Network) gifeadouasidmlidaude - Aenssuniaviesdien - NENTANIAEUINNIRIAN
(Stakeholders and their B9wENNT9A (Crative tourism  (Social exchange theory)
involvement, benefits, and activities) - UsaRnuMaIEEN (Concept
drawbacks) - MTUANIURLUEWS resources)

(Knowledge exchange)
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A1519N 4 (5im)

Table 4. (Conts.)

AAUIENaU

(Component)

IRANNLINNITUITE FunanleAde

(Research findings) (Procedures)

WHIAR YOEL) wazauide
P9a9sudiafnuny
(Concept, theory, and literature

supporting research findings)

2. gUN3EAIEN (Appreciate

inquiry)

ﬁﬂﬂﬂWWLLﬂZWQWNﬁ\iW@T@ ﬁum, V"I'NNE]‘LA, BRNMUL RS

(Potential and astisfaction) UgzIHUNS (Search, dreams,

design, and evaluation)

LLmﬁmquw‘%amm 4 152019
(4 principles of appreciate

inquiry)

3. MENYINTUINITIANTS

(Resource management)

- ANSAATNZANATNULINR DN

(SWOT Analysis)

ANNuIREaNNITiaafisatl
PN (Community tourism

environment)

PANNNTIUATIZA SWOT Analysis

(Principles of SWOT analysis)

=~ v .
4. 314N13598U7 (Learning

base)

- ﬂﬁuﬁ@ﬂii&l (Activities base) - N384 (Dream) WATNNS

- BIAATINENITYIBTE 19zt AUNA (Destiny) (Dream
B9nE1NE99A (Creative and destiny evaluation)
tourism knowledge base) - fanTangmiEauinsviaaiien

(Tourism learning activities)

- WHIARgUYEIFEN
(Appreciate inquiry concept)
- UIARuMAIEENS (Learning

resource concept)

5. MSWEINSINeN1SViaadigq

NSWEININ9VIaiga (Tourism - AN9AUNA (Discover)

- LB ANSUARYIBNTIEn

- WHIRAREUYIEYAEN

(Tourism resources) resources) (Appreciate inquiry concept)
(Tourism resource - 5H’s of Tourism
management)

6. A0T3n (Lifestyle) AHEUATINEATNTIN N9/ (Discover) UHIARgUYELATEN (Appreciate

(Agricultural community lifestyle)

inquiry concept)

7. FNYATNLARIVIBILAYN

(Tourism attractions)

ﬁaﬁa@msf@, nsdingle, Feuae - n1SAUMN (Discover)
ANHAYANN, TIUNTVIBNTET, - N1aaNNeNBIaE NI
Aenganviaiiean, Usn19Laau

DA 4.
N1SVBITIYT LasANn
(Accessibility, amenities, tours,
activities, tourism services, and

accommaodations)

- WHaARgUYEIEEN
(Appreciate inquiry concept)

- gﬂuuumiﬁauﬁm
BInE198994 (Creative

tourism model)

8. WinN594 (Innovation)

- WOHUINRRADTIANHANAR  N1998nWUL (Design) (Creative
mim‘mmm:f?@qﬁusﬁuﬁmu tourism Design)
(Agricuttural product development
and local raw materials)
- panuuudslrmon
Uszandsiusuuuaan(asl
wazaaw(aY (Offiine and

online advertising media design)

- WIRRUYIEYNEN
(Appreciate Inquriy concept)
- nanAITREMNgUWLY

(Development principles)

IR 4 WUI1 F9799% 8 a9AYSENeY Usznaudae 1) 1Aaengy 2)

FUNIEANEN

3) MANEINTUINITIANTG 4) §IUN15EEUS 5) NanenaiNen1vieadien 6) A083n 7) Anenin
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1 ' ~ (% Ay v Ao av o o & Ao A o Y a
LARNYIENIIZT LAY 8) WIRNTTH 34°Z|T’JﬂuW‘LIVITGW"IﬂQ’M'J@?JLUHTUG]’]Nﬂum@uﬂ’]‘i’]@ﬂﬂ‘iﬂﬂ‘iu&‘l')ﬂLL‘lA']ﬂ@I

[
o A

v uasimAdeiiifentios dmiunsiminnguiuuned anawmssEenE maviesiiendeasvaead
Tnagnauiidousan druaaang snelesaswien Somdauaswien

nnstanfngUuuunIadantsunaEeusniaviesienBeaineasad lnsyuenfidandan
WTHAMEUNTNUNATS FTUAF13NT BUNBIEBIUATHIEN S9nTANATUNIEN WU Rdaiauauus
TunnsUsuUssusazasdlaznoy faluil

1. winde Trsnafisdiann “Bneimmnazuunalnnisineuasuimiinfinnsyinem
TudnuaniaieaiienlaegmiBeaingsad” vnnuetnsfidason daufn sauvin femeuum
wawaselaml uuﬁyug’m"ﬂmmwim Lﬁﬁfﬂmﬁﬂﬁu (Community based management: CBT)

2. guneansn lnensiniAnTeaBemieafunisAuny AKRL N199BNLLL Was
MR Euduannniafumnasdinfigaluesing avmisidsnrdulu udeeenuuunagns
deliiuiniueis uazgainesglonrznvdaaninziiewnaniisosnts

5. nEwenaUAndantg laaniaindoyadunnadants n19euRLszEE A SEENaN
svezenn wazasymadaslasfidmFdauieiiieodos

4. gmni1aBEend Tnan19uU5uiin “Knowledge Station Management” n139AN93 W3 83
uasiinseasBeniunauntaideus datinnisdousiugiunsBeusidudnunicginfansan

5. minenafiontaviaadien Taamafinesfiissneuseifsatugunmuazasive ia
(Health and Wellness) LmeﬂTuTﬂ@?jguqq (High Technology)

6. Ad#An lransusuugaiin @i Aflesuderasisznaudes Ao dAfen Sadnuo]
Tnnusaan Uszndl a13n Araide Aagean Anisaedesaas uasiiUffinnan WanwvdaiEassn

7. Ansnmunasinadien Taansiindesungans 7A's of Toursm

8. winnaan Tnenmafnseasdenfisnduninnga Sasfunaimungssnounisfuin
i1 Technopreneur, Techno management WiRNTTHNTTNAR UATWIANTINGUNN

sUuuunETAnIawasEsIE N viasfienBiainsasad Inagsmidaiudannifuane
fimness fuaaiam sunediesnsnen Soriaesunen Hidendt “qUumMITAnIauRIEeTS

mavisafienBeaseassfnEnAeHtimnas ey aas9n “NOMKHIWAI™ UaRSRINTW 2
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Innovation Network
(WIMNTSH) (\ASade)
o
7A’s of Tourism

*—

Ananwunssviaafien
( a s ) Operation with 4D’s (Design Thinking)

(qugﬂﬂ"lﬁﬂ: LLu’Jﬁﬂﬂ"li’ﬂ’ﬂﬂLL‘U‘U)

Way of Life
- 5M’ s Management
(a%m)
(MSNYINTUZIWITIANTS)
5H’s of Tourism Knowledge Station Management
(ninensiNan1siaadien) (MFIANTITFITEUE)

A 2 gUuuunsdanIsuasB e nsisaieadeaineassdna s AN timnas ey

AFIUTIN “NOMKHWAI”

Figture 2. “NOMKHWAI” Development of a Creative Tourism Learning Resources Management Model

A o A ¥ | A v P &
FINNTVN 2 LLZ\T@N‘?JLLUUﬂqi’VWﬂ"TﬁLLW@QL‘ifdugﬂq?ﬂﬂﬁWlf’_lqL%QﬂﬁqﬁﬂﬁﬁﬂwqﬁNﬂqqﬂuN

a

[ [ a1 ' g 1 o o o 1 g @ v
Tiunasslnegriidonson SeinnsusuUgsmeaumzsienguisnedaiivinseg oqf

]
F147U 8 B9AUTTNBY A9

N: Network (wiaaene) Tnesnussuunalnnisyinemuasudwiinivine s neoenisvieadien
Tneguadensaasafuuidonsan 9aun 9201 uazniautinaUslemiuninginmsvisaien
Tnaga

O: Operation with 4D's Management (§WYI3EENEN: LHIAANITBBNLLIL) TreRanssniinuaRa
BB (Design Thinking) e mHNAeNTINUGURNTEHMUUIAAgNYEEEN8N (Operation with 4D)
Usznaudiag AT (Discovery) AReeid (Dream) aanUL (Design) WazLaztiing (Destiny) NTHAANTTH
aE9FTIATITsRidasmEeuEuaninlaAtdin daussan gatlygyiviesiu

M: 5M's Management (n3wennaLdmadans) lnenissanisudmansnennaiispanudnsy
FENTIAHTL Usznaudiag AW (Man) B4 (Money) 789 (Moteriols) N59AN13 (Management) PABINT
(Machine) uuﬁyuﬁmmivim Lﬁmeﬁ‘*qmu

o/ v

K: Knowledge Station Management (N159AN1531W3ew3) Inanugufianssnadneasss

U

2 1 1
v v = o/ o A o

=9 AI a v o o/ $ =y =% AT Y o = v a
NTLIPNT ﬂ‘JS’-_Iﬂ’]‘jLLﬂﬂLﬂﬂﬁuL‘jﬁu;j‘mNﬂu%QNWflﬁf}ﬂﬂﬂ uﬂ‘ﬂ@\ﬁL‘V1f-_lfJ‘WTC"I‘jUﬂ’]‘jL‘jEIu;jf‘V’]ﬂﬂ’]uﬂ@ﬂ‘i‘iN

EQQ

o/

DL UUANUT NI ININNTVDIY N
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H: 5H's of Tourism (NENENTNITTBATiEn) T@ﬂmﬁ@ﬁ@ﬂﬁuLﬁ@qﬂﬂﬂwﬁqm%’UﬂﬂﬁT%%ﬁm
i Lﬁﬂquuﬁuﬁ"luﬂ’]‘iﬂﬂ%ﬁ?_I’JT@?_I‘QN‘H% (Habitat’s Hedlth and Wellness) uazldutgatszaunisnd
maviafienk s HwAla Eleues (Virtual Redlity: VR) WAZARBUNEN (Augmented Redlity: AR)
amsunadinznuazaNTIalsTIRMERIRNTY (History) AAUARONTIH (Handicraft) Uavnsandmues sy
UBIYNYY

v
adaan o/

W: Way of Life B8%83m) Trenisass “AantinmnaAdzd AYNI” A nsineRaTIanRy
i hAAmn sz TIn R aIBNES A A LETIA D Snundamesss deznd] eydnifanndas
uazyEennEs TR AL N avieasn lneen aoieufausayenisilEanea e,
aunaeiulLuLLngn T AT Ratdeiias uanAnduiadnyofitguen

A: 7A's of Tourism (AnginTnunaviaadien) Tnsnaimmnaeisgalaianisviaaiian (Atraction)
madindaunasinaifien (Acesshbilities) R98uaEAINATAIN THUNEYIBATEA (Amenities) 18N
visafienfingan¥usnis (Avaldole packages) AANTIHNNTVID fien (Activity) N19UANTLEENNNNTG
Vigaien (Ancillary Services) WReTINNLTH (Accommodation)

|: Innovation (wimn393) laensenszAuninnssuanNandanen1sinems ugueu iy
WARAUTAEN1ad g RagaAmININITRane nsaenuuLAaAava Taadailsdentaaiig
Uszaunsol naviasfisadeasvasadiansainnsvisafionhunaeBensuniugiunsissdien

Tnagua

aAUs18NA

= o/ o/ =\

WTHANUNTNNAASY ANUARIENT SUNDIHBINATHNEN T9NTAUATHIEN HFANENIN

1
aA

FmiRaagatamenavisadieniann viniinviesdienfifiussaunealBes ravieafieadeatneassd
sannfufinnsfanelasnniign Ssnonndesiudduyimians CREATOUR iaafunisvieaiien
Beasnemaad InugarhfansansduasadiBegniidaadsnmsusnendanyanauasniatufdanig
stdnsirnidenuasiegondehiastin SaE5uusaimalamnminennsaelisdusuaam
uazfau [F5unesenuuuuasdnfiunsinefedende hiiasiuiolstlumivnsgme uandiifiuds
prmdeinatniindeinesfisznauiilaniuas s limlon o Unifasimnessuazaaaniiasdv
(Duxbury et dl., 2020) wadeariugslaniinssmindenauddnuesna A asnazuiemg
Frmaviaaiiessednams hiasduiodassimanulmenisvisafisns bemmsinumms
5985IAEMATLINY (Talukder et al,, 2004) FauifiTumeuAaLua AT IzNLIdNaViBNfien
Beaswasadneusasmmanlauazanfieints gnAvdeinvioafisidasniatdondanlinms
aEFsIFAmNNIEReaues gninlunannaviasiieadeaivassddesnisluluifinaaie

a3 NaTIABguazasiiayiuazieiii (Kumar et al., 2024)
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AsRmUITULILNITT AN Uas BauEnavieafisaBadensad lnsguauddandan
NfuAeuntimness Sasdlsznaudidniivsznaulufaeiniotnyg qunieansn niweins
LAYNadRnT nadAnIsgEeLS niwennsnaviaaiien A8EAR Fanmwuiamieadien uazsiana
anananaliduiunnsinacmitinlefideslasnnudiasnisuaznmaimmnnisisafiaaesgm
yinli [Fdosaislaounmdmsuualnaussaznaunisasnsmitllunnsipauladenagms
madndaiemiumpfansayisafisnFedwids fanummnzandumsitaneymenenaneman,
Thntnaitszavanim eiduameydnnniaviasiiien Wnaesgsia dauwmniasguiatiasdin uas
nqaniusRmaztan Wi aulisunn fendussammnfuasmadssyndaamdviasiniinariaaiien
\B9a519w59A (Talukder et al., 2024)

SULIUNNTdANTTuasEEEnvinafieaBerinasaiasnanauntinuga s Tnayam
AamsamfiBenn “NOMKHWAP dugtunfidiunemeliissdidsnauddayiviabifiamesidanss
paNUULAANTINAIENELEMANSHENS gEend ninenaniaviaafien uasuinnasy edwa
nasuBsLansiaAnanwassgNeiivinBiinviasfien Fflusraunisaldndadanmaad i ngum,
Fauasdesuiugmmaviaafienlneges daunssisesmagaiumaaaaramdaifsziy
TNV NFELUANTNNANEEN WMaNANTHUL kLI sW AT ey Biasduasmindm
AonszduniaimmTiasinfiassassdiuazaaiiu (Duxbury et o, 2020) atinglsfinn A8nnsiegn
HenfiannuidenlaeiunauUsiswinsiuuusaiias dnsitfugnegydednuomemzinmessnni
FoiuArfiugatinnuddndunasmmanehesiurmd Midn muazmrmrduandnuol
aEusaiunalafiflusRvEn et e afiaii faudidiensamanausninas st e

fevanaruannIsasnuuufigndesins (Kumar et al., 2024)

LIRS

IBLAUBUNLITNNANTTITE

wan1aATeiAefuanRanelaresinvufisafiegududugarine 2 Usidu e g
fuipnsanifiaaslanisuuaznissnuianmiandonassunawisdisn Waraiadeuses
Fain e liiAnAnaRonalanniu feaeafinisatlszaunisaiveafisasnnnsliuaslamd
uinnganiiguauAnduiuluianssunisieafisuazannnsnsindudniissannduluifuandan
dmiunsaumiadanguyanaliese fadiramensiems niaman uasilszm @it nand o
uazunsavinafigalFdngaemaemiediang uanenil ArslinismsaerauuazlsulgeReEuas
Aaszaan niuiviasiien Tieguanimndonltom Sauaran wazasaduatisioifios
wEpuAUaSNTmNMs U E AR daiaupuzanineaiisadmsuntminfuTisudge

|
YA

URTAENUN WA EsIu[UaseiUss@ananan
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