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Abstract

The purposes of this research were (1) to study the personal factors affecting decision
making in in vitro meat buying of Thai generation Y and generation Z consumers in Bangkok
Metropolis; and (2) to study the factors of perceived value of in vitro meat, perceived risks of
in vitro meat, and new product acceptance of in vitro meat influencing decision making in in
vitro meat buying of Thai generation Y and generation Z consumers in Bangkok Metropolis.
A questionnaire was used as the tool to collect data from the research sample consisting of
400 persons in Bangkok Metropolis. Statistics employed for data analysis included descriptive
statistics of frequency and percentage, and inferential statistics of t-test, F-test (One Way ANOVA)
and multiple regression analysis at the .05 level of statistical significance. The research results
showed that (1) Thai generation Y and generation Z consumers with different educational levels
and different occupations differed significantly in their decision makings in in vitro meat buying;
while those with different genders, ages, average monthly incomes, and marital statuses did
not significantly differ in their decision makings in in vitro meat buying; (2) differences in average
monthly income and marital status had different effects on on decision making in in vitro meat
buying of generation Z consumers but differences in gender, educational level and occupation
had no different effect on decision making in in vitro meat buying of generation Z consumers;
(3) the factors of perceived value in terms of consumer emotion (Beta = 0.343), quality of in
vitro meat (Beta = 0.314), and price of in vitro meat (Beta = 0.234) had influences on decision
making in in vitro meat buying of generation Y and generation Z consumers; (4) the factors of
perceived risks in terms of consumer psychology (Beta = -0.488), social acceptance (Beta = 0.280)
and properties of in vitro meat (Beta = 0.262) had influences on decision making in in vitro meat
buying of generation Y consumers; (5) the factors of new product acceptance in terms of trial of
in vitro meat (Beta = 0.339), adoption of in vitro meat (Beta = 0.284), evaluation of in vitro meat
(Beta = 0.252) and interest in in vitro meat (Beta = 0.175) had influences on decision making in

in vitro meat buying of generation Y consumers; while the factors of interest in in vitro meat
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(Beta = 0.418) and adoption of in vitro meat (Beta = 0.385) had influences on decision making

in in vitro meat buying of generation Z consumers. Hence, in vitro meat producers should

make in vitro meat more appetizing at an affordable price, have the government’s regulatory

approval and create communication strategy to raise consumer awareness of benefits from in

vitro meat daily consumption.

Keywords: Perception, New Product Acceptance, Purchasing Decision, In Vitro Meat, Generation
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M19197 1 wanaran s entadediuananinanisdnduliteiednivgnuesusinaiueisdu Y

Uadedruynna ANERLLATIZN Sig. nsulara
LW Independent Sample t-Test 0.226 Talupneing
91y F-Test (One-Way ANOVA) 0.855 alumneing

STAUNITANE F-Test (One-Way ANOVA) 0.004* WANAIY
D1TN F-Test (One-Way ANOVA) 0.027* WANES
seldadesaiou F-Test (One-Way ANOVA) 0.287 laiunnsng

A0TUNNELTA F-Test (One-Way ANOVA) 0.755 laiumneang

o o
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Swason1sandulataiilodnivgn

Unstandardized Standardized

fuslna Model Coefficients Coefficients t Sig. t
b S.E. Beta

Apaii 0.309 0.165 1.876  0.062
rﬁm@mmwmauﬁaﬁmiﬂqﬂ (X) 0334 0.054 0.314 6.143  0.000*

Generation Y P
suensualvesuslan (X) 0.291  0.040 0.343 7.329  0.000%
Funaveuilednivgn (x) 0221 0.049 0.234 4522 0.000*
A 0.467  0.389 1200  0.233
é’ﬁu@mmwmmlﬁaé’m’iﬂqﬂ (X) 0.363  0.107 0.320 3.401  0.001*

Generation Z PR
Auensualvesuslaa (X) 0236 0.076 0.270 3112 0.002*
ﬁwummmauﬁaé’miﬂqﬂ (X)) 0.196  0.091 0.194 2163  0.033*

Generation Y R* = 0.523, SEE = 0.597, F = 109.028, Sig. off = 0.000

Generation Z R* = 0.358, SEE = 0.580, F = 18.583, Sig. off = 0.000
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a 1

A151991 4 uananan1siiasgiladenisiuianudssveailednivgniiansnasenisindulate
\ednivgnuesuslaaiuesdy Y

Unstandardized Standardized

fuslna Model Coefficients Coefficients t Sig. t
b S.E. Beta
ﬂ'”lmﬁ 2.503 0.286 8.761 0.000
AuInInevesfuslan (X) -0.492  0.063 -0.488 -7.824  0.000*
Generation Y . .
AUNINDUITUINNEIAL (Xz) 0.332 0.072 0.280 4.630 0.000*
é’ﬁuﬂmamﬁamamﬁaé’m’iﬂqﬂ (X) 0358  0.078 0.262 4.587  0.000*

Generation Y R” = 0.191, SEE = 0.778, F = 24.163, Sig. off = 0.00

INANT199 4 WU Jademssuanudes
voulladnivgniddninasenisdndulaie

v
s L

Wednivgnuasguslaalaiuasdy Y unnfigaae
AUININY 1R UIINA (Beta = -0.488) 589893
Ao AUNISIBUSUANNAIAL (Beta = 0.280) way

Wednignuesiuslinanguiaiueisdu Y sail
Y =

Y
+ 0.332 (AUN15RBUTUINEGIAL) + 0.358 (AU

2.503-0.492 (fuAnIMenvesiuilag)

dy v ¢
31ANVBIUDERIUYN)
dladenisiuimnudeseailednivan

auamautAvenilodnivan (Beta = 0.262)  LilldnSnadeni1sdnduladoiiodnivgnues

My egeiitudAynieadifnsedu 0.05 81 Fuslaaliueistu Z
anansoagaunmsinediwlsdadenisiuian 9. NANINAFRUANNATIUN 4 wansly

\deavesilednivgniiisnsnarensdedulade M5 5

a 1

M19199 5 Lansnan1siassiniseansuiledn iugnilavisnasenisinauliteledmivgnuesuilag
RLWBLTY Y wazlaiuelsty Z

Unstandardized Standardized

Q’U“‘[ﬂﬂ Model Coefficients Coefficients t Sig. t
b S.E. Beta

Al 0213 0.099 2.148  0.033
duarmavlaitiedniugn (X) 0.175  0.032 0.175 5385  0.000%
Generation Y fumssauiuiedaiugn (X) 0229  0.032 0.284 7.186  0.000%
funmmasesdoillednign (x) 0262 0032 0.339 8228  0.000*
FrunsUssiiunaiiodniugn (X) 0249 0037 0.252 6.726  0.000%

Al 1126 0.252 4.470  0.000
Generation Z  duaruaulaiiiodnivgn (X) 0386  0.075 0.418 5163 0.000%
éﬁumaaau%’mﬁaé’miﬂgﬂ (X) 0270  0.057 0.385 4.757  0.000*

Generation Y R? = 0.812, SEE = 0.375, F = 320.174, Sig. off = 0.000
Generation Z R* = 0.453, SEE = 0.528, F = 43.585, Sig. off = 0.000
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