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Abstract

The purpose of this study was to test the effects of dynamic marketing capability on per-
formance of electronics commerce businesses in Thailand, by using a questionnaire as an instru-
ment for collecting data from 124 entrepreneurs of the e-commerce business between October
1 to November 1, 2012 periods. The statistics used for analyzing the collected data were t-test,
F-test (ANOVA and MANOVA), multiple correlation analysis and multiple regression analysis. The
dynamic marketing capability was assign as independent variable which measure in 6 perspectives
and the operation performance was assign as dependant variable which measure in 4 perspectives.
The results showed that : 1) the dynamic marketing capability in the aspect of internet technology
application had negative relationships with and effects on overall of operation performance 2) the
dynamic marketing capability in the aspect of real time communication, suitable customer classify,
and customer relationship management had positive relationships with and effects on overall of

operation performance.

Keywords : dynamic marketing capability, operation performance, electronic commerce businesses
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MAA LNk ANURINITANNITANG
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MAC UNi ANURINITANNITANNG
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fuls  APTT  MAT  MAR MAA MAC MAG MAI VIF
% 4.08 423 3.97 3.79 3.82 4.02 4.01
S.D. 0.56 0.69 0.62 0.67 0.64 0.69 0.73

APTT 0424*  0627* 0514 0.689* 0.704* 0.418*

MAT 0.744*  0.459" 0.537* 0.611* 0.497* 2.645
MAR 0.592* 0.601* 0.718* 0.378* 3.444
MAA 0.672" 0.575* 0.574* 2.345
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* filnidynaafianisziu 0.05

NN 1 WU MLUIBFTIUARZY  BFETE AVRINITANINTAMALTINGIA N
fanuduiusnudiorafadudgnl Mutticol-  asue 1.842 - 3.444 Tsfidiasndn 10 wgaedn
. . [ g; U & &R o . . s a 1A e o A > d' o v a
linearity 9991 HI989YINMINAFOU Multicolline- mLLﬂiamﬂuuumamzylm:omﬂml%m@ﬂzyvn

arity laglfdn VIF U31ng31 e VIF 1e9@aulls  Multicollinearity (Black. 2006 : 585)

o o v a £ v o a a
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nsaanagy R aY
N1AIZ
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funsEImMIAndedem ULy o 1IA1939 0.322 0.096 3.371  0.001*
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IR IR NN TR UG ”ugnﬁw"[éfas_hwimﬁaa 0.302 0.074 4.070  0.000*
@Tﬁumsﬁwﬁaamﬂﬁgﬂﬁwﬁﬁﬁﬂﬁmm T EINT 0.074 0.060 1244  0.216

F = 32.364 p=0.000 AdjR2 =0.605
J

WNIRNANIZAY 0.05
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