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Relationships between Service Strategy and Competitive Advantage of

Hotel Businesses in Thailand
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Abstract

The purpose of this study was to test the relationships of Service Strategy capability on
Competitive Advantage of Hotel Businesses in Thailand, Data was collected from 152 executives
of Hotel Businesses in Thailand. Data collection period, 1 September - 30 October 2013 The
statistics used for analyzing the collected data were t-test, F-test (ANOVA and MANOVA), multiple
correlation analysis and multiple regression analysis. The results showed that : Service Strategy,

Professionalism Service, Diversified Program of Services, Continuous Service Improvement and
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Customization Service had positive relationships with and effects on overall of operation Competi-

tive Advantage.
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