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The Impact on the Satisfaction of Royalty of the Tourists: Cultural

Tourism in Kalasin Province Study
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Abstract

The purposes of this research was to study the impact on the satisfaction of loyalty of the
tourists specifically the cultural tourism places in Kalasin province. The samples in this research
were 300 tourists received from purposive sampling method. The research instrument used in this
study was questionnaire. Multiple correlations and multiple regressions were employed to analyze
the data obtained. The results revealed that the cultural tourism tourist had high satisfaction in the

food shops, conveniences and environment respectively which was showing the positive impact
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on the royalty. Consequently, the cultural tourist places in Kalasin province should be developed

for providing the satisfaction to enhance the loyalty towards tourists places.

Keywords: Satisfaction, Loyalty
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