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Abstract

This research aims to study 1) the perception of CSR image, satisfaction in marketing
strategy communication, brand loyalty and word of mouth communication 2) the influence of
perceived CSR image on satisfaction in marketing strategy communication 3) the influence of
satisfaction in marketing strategy communication on brand loyalty and word of mouth communication
4) the influence of brand loyalty on word of mouth communication. The research instrument is a
questionnaire to collect data from the sample consisting of 384 instant Ichitan green tea consumers
in Siam Square and Siam Paragon, Bangkok. The research results revealed that 1) The attitude
toward the perception of CSR image and satisfaction in marketing strategy communication was
high. 2) The attitude toward brand loyalty and word of mouth communication was medium. For
hypothesis testing, 1) the perception of CSR image has a positive influence on satisfaction in
marketing strategy communication. 2) Satisfaction in marketing strategy communication has a
positive influence on brand loyalty. 3) Satisfaction in marketing strategy communication has a
positive influence on word of mouth communication and 4) brand loyalty has a positive influence

by word of mouth communication.

Keywords: Word of mouth, Brand loyalty, Corporate Social Responsibility (CSR), Marketing

strategy communication
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s CSRI SAF BL | WOM | VIF
BA VOP ME
A1aay (Mean) 373 | 367 | 356 | 3.49 339 | 3.31
mmul,ﬁmmummg'm (8.D.) 0.50 0.55 0.50 0.56 0.63 0.73
mudnsalasdnsiuiuaNuiuAaTeude
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mwﬁowa‘lalumiéaaﬁnauqﬂﬁ‘mami 0.605**
A9 (SAF)
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MIaInUAUAINRAA M (VOP) 0.583** 1.72
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ANNITNANGFaATIRUAT (BL) 0.533** | 0.607** | 0.599**
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WN']EIL‘VWJ **p<0.01
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(0.05) (0.06)
ANNITNANGFATIRUAT (BL) 0.77**
(0.04)
Adjusted R2 0.36 0.47 0.37 0.44

RHULHA ***p<0.001
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