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Abstract
In this paper we consider characters added in ad banners which affect the increase click-through rate on Google
AdWords. The additional characters in ad banners are as follows: 1) +uan 2) ¢a.. 3) () () () and 4) (g@ia) using
Randomized Complete Block Design. The click-through rates are compared to additional characters in ad banners
and an ad banners that are without additional characters. There are five keywords as follows: 1) Taalwoun 2) I
n3zWsU 3) laniwad 4) loansioas and 5) wasuuaadanfiag assigned to blocks. This research experiment collected
data for 180 days, 467,292 Impressions and 13,384 clicks.

The results show that the additional characters from 4 characters to 7 characters can increase click-through

rate as follows: 1) +uan 2) ¢a.. 3) () () () and 4) (9¢ia)

Keywords: ads, google, adwords, randomized complete block design
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With brands already utilizing online channels
to bring products and services to market, it
Is imperative that marketing managers and
CMOs diversify their brands’ online
portfolios by investing advertising dollars
into these proven channels.

Figure 1 Yearly growth of online ad spend [‘ﬁm: http://thumbsup.in.th/2013/04/online-tv-advertising/]
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Figure 2  Global search engine market share - July 2013
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Net Digital Ad Revenues Worldwide, by Company,

Net Digital Ad Revenue Share Worldwide,

2011-2013 by Company, 2011-2013
billions % of total digital ad revenues
2011 2012 2013 2011 2012 2013

Google $27.72 $32.73 $38.62  Google 32.08% 31.46% 32.84%
Facebook $3.15 54.28 $6.36  Facebook 3.65% 411% 541%
Yahoo! $3.41 §351 $350  Yahoo! 395% 3.37% 257%
Microsoft $2.25 $256 $252  Microsoft 2,60% 246% 2.49%
LAC 50.87 $1.32 $162 IAC 1.01% 1.26% 1.37%
AOL $1.01 $1.06 5111 AOL 1.17% 1.02% 0.94%
Amazon 50.42 S0.61 $0.84  Amazon 0.48% 0.59% 0.71%
Pandora $0.24 5038 $058  Twitter 0.16% 0.28% 0.50%
Twitter $0.14 50.29 s0.58  Pandora 0.28% 0.36% 0.49%
Linkedin $0.16 $0.26 $0.38  Linkedin 0.18% 0.25% 0.32%
Millennial Madia $0.04 $0.07 $0.12 Millennial Media 0,05% 0.07% 0.10%
Other $47.02 $56.98 $60.97  Other 54.00% 54.77% 51.85%
Total digital $86.43 5104.04 $117.60  Total digital (billions) $86.43 $104.04 $117.60

Note: includes advertising that appears on desktop and laptop computers
as well as mobile phones and tablets, and includes all the varicus formats
of advertising on those platforms; net ad revenues after companies pay
traffic acquisition costs (TAC) to partner sites; numbers may not add up to
total due to rounding

Source; company reports, 2012 & 2013, eMarketer, Aug 2013

Note: includes advertising that appears on desktop and laptop computers
as well as mobile phones and tablets, and includes all the various formats
of advertising on those platforms, net ad revenues after companies pay
traffic acquisition costs (TAC) to partner sites; numbers may not add up to
100% due to rounding

Source: company reports, 2012 & 2013, eMarketer, Aug 2013
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Figure 4 Net digital ad revenues and net digital revenue
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share worldwide, 2011 - 2013 [ﬁm: http://Emarketer.com/]
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Table 1 Selecting characters for increased online ads clicks from Google AdWord
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Figure 6 The Structure of the Study
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2.2.2 TUALBIANTINIUEUNITNARDS
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Table 3 The result of experiments
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Table 4 Selecting characters for increased CTR
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Number of characters
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