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Abstract

The objective of this research were to study the effect of brand equity on SONG SMAI
brand‘s customer loyalty (1) to investigate magnitude of direct and indirect influence between per-
ceived quality, brand association, satisfaction, trust, and customer loyalty of SONG SMAI company
(2) to examine consistency between theoretically based model and empirical data. The sample was
396 of SONG SMAI customers in Thailand. They were selected by using the multi-stage sampling.
The tool used in the study was questionnaire. The data were statistically analyzed by using two
software packages: SPSS version 21 was used to analyze descriptive statistics, Pearson Product
— Moment Correlation Coefficients and regression analysis and AMOS Program version 21 was
used for structure equation modeling analysis.

The research results revealed that : Predictive factor in customer loyalty of SONG SMAI
company could explain 73 percent. The variables that created direct influence toward customer
loyalty were trust, perceived quality, satisfaction and brand association. The variables that cre-
ated indirect influence toward customer loyalty were customer satisfaction, brand association and
perceived quality. Therefore, the finding was verified on all hypothesis of this study. The results of
study on the consistency between theoretically based model and empirical data were verified on
an acceptability level of marginal. Thus, the theoretically based model of customer loyalty could
explain the phenomenon of consumer behavior in SONG SMAI business. An entrepreneur should
reinforce the customers with a higher level of perceived quality and brand association in order to

create customer satisfaction which will lead to trust and customer loyalty respectively.

Keyword: Brand equity, Brand loyalty, SONG SMAI
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