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Abstract

The Analysis of Character Design for Millennial Generation aims to investigate the char-
acter design work created for the Millennial Generation target group in order to be an example of
the applications and inspirations for anyone who designs characters for this specific target group.
This research is conducted by studying the ideas, theories and other research articles related to
character design and graphic design.

A questionnaire was verified for the validity by 5 specialists and was designed for gather
data from target group for 380. The data was then brought back to be analyzed in percentages,
sorted numerically.

The result of the research can be used as a design guideline according to following
conclusions. In designing characters for the Millennial Generation, the characters may have the
use of organic form, the proportion of character is 1:2. The type of characters incorporate animals,
the style of character involves vector art, the body shape of character is combined with other life

forms, the character wears things as attractive as body decoration.

Keywords : Design, Character Design, Millennial Generation
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