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Abstract

This study aimed to test the effects of modern executive characteristics on operational
success of accounting firms in Bangkok. Questionnaires as data collected tools were sent out by
mail. The total 148 complete questionnaires were returned making 42.29 percent. The period of data
collection 19 November 2012 to 18 January 2013. Statistics used for data analysis were multiple
correlation analysis and multiple regression analysis. The research findings revealed the following
: 1) the modern executive characteristics in the aspects of high drive had positive relationships
with and effects on operational success as a whole. 2) the modern executive characteristics in the
aspects of self-confidence had positive relationships with and effects on operational success as
a whole. Therefore, the administrators of accounting firms should give priority to the development
and promotion of modern management for entrepreneurs by training staff or competencies in the
aspects of driving force and the self-confidence to achieve a professional. This is the basic feature
of the modern executive to achieve efficiency in operations. It also supports the decision and

create a competitive advantage in a rapidly changing environment.
Keywords: The Modern Executive Characteristics , Operational Success
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