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Underlying Causes of Bakery Business Survival: A Grounded Theory
Approach
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Abstract

The objective of this research is to study the underlying causes of bakery business
survival based on the grounded theory method and an in-depth interview with the entrepreneur
who had experienced over 17 years in the bakery business. This study used the software “Atlas.
ti 7.0” producing 48 open coding from 53 words and employed software “xMind 3.3” in order to
represent the categories connections. The results revealed that the underlying causes of bakery
business survival included the following: (1) the strength of trade networks, (2) cost controlling, (3)

good quality workers, and (4) the entrepreneur’s competency. Furthermore, the researchers have
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suggested that the new theory of bakery business survival is named SBV (Survival Base View)

theory, which is a conceptual framework to help the researcher to prove assumptions for future

research in this field.
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