AMNTNAWS ITUIWNAYNENITFAFTNAITADIAAMNINUANMAFINITD
EY (v Aa a & a

AwwIanssavasgsne iMihuazdidnnsefindludsanelng
Relationships between Knowledge Creation Strategy and Innovation

Capabilities of Electric and Electronics Businesses in Thailand

Faaan U, 3580 AnTanaTy,? anda wgg’

Chonladda Chapawang,' Veeraya Pataraarechachai,” Areerat Saekoo®

Qs 1
nanga
am & S & A « o & ] & o & & o
myuaTikiiaglszasd iNenageuANUFURUTIZAINNYNENIFINIRITIAIAANNS
Auanuausnaduuiansinvasnsie lniuszBiinnsefindludszindlng lasldunuseumandu
L@ﬁaaﬁaiumnﬁunmauiagamﬂqiﬁavl,wﬁwLLmELﬁﬂmaﬁﬂﬂuﬂiszﬂvLm FUI% 120 A% T4
VANANE AIuAIUA 26 Juaw - 26 figuwow 2555 aﬁﬁﬁiﬂumﬁmmzﬁ*ﬁaya leun M9
"‘;mﬁzﬁwﬁuﬁuﬁ‘wmm MFIATIZRNIDADBLBLI8 LLazmﬁLﬂﬁ:ﬁmmmammuwvgﬂm
HAMITBWLIY 1) nagninissiassdasdanud dunInuanad enuduiuiuaznanss
NUEILINNUANNEINTDIIUIaNTIN A TN MBUANNIUBZINEE LALENUIMUTITUUAZAN
fluw 2) nagninIaivasdesdanud dumahanuinujoa Senuduiutuaznaniznuiss
UINAUANNRINTAAWIANTIN A LTI @Twumaz;jﬁmazaaﬁm BUANMNIUALNNBE LA
NITUIBMTHAZLAIDINE I@]El'ﬂ?ﬂ ﬂaqﬂﬁ(ﬂﬁa%mssﬁmﬁmmf HANMURNANUTURZNANTZNULTI
UINNUANNRINITOABUIANTIN AU ;ju’%msqﬁaﬂﬂﬁwLLaz’éLﬁﬂmaﬁm?? ?iamﬂff"ﬁagaﬁlﬂu
Lmeﬂumiﬁ@umﬂ%fuﬂgdﬂaﬂqﬂﬁ‘“ﬂaaaaﬁﬂﬂﬁﬁmmmmzauaa@ﬂﬁadﬁuamazmmﬂﬁuﬁ
A o Ae o edao v a 0 o wm o & o o
wWasnutasly laainuadFonaindaian I%Lﬂ@ﬂﬁmmugmmwmLﬂusl,umswwmmmgma@
susFuanadilaluguilslomifasdnuaznn 9 awezldsu Mulufisdamslasiaiofugiueds 9
lil :ﬂ/ o v v o ﬂ/cil U A vAa & 1 = a a
'ﬂLaammﬂslmﬂszmumiﬁwmmg LLazmimmmg‘ﬂvlﬂmﬂgumﬂuvl,ﬂamauﬂiza'ﬂﬁmwuaz
UszAndnagega LN AN AINRINTR U IANITINYIDIANT G’Eaﬁaqﬁmiﬁﬂuimzﬁwmamd@ia

PN A o v 6 A 1o v oo a_da C5
L‘H:a\‘iLWQ'Y]’]SL'V\@\‘]ﬂﬂillﬂ’ﬂNﬁ?N'\iﬂiuﬂ'ﬁLL“ﬂd“ﬂ%ﬂ'}F_ll@lﬂ']iLL“lI\'i"ll%"lla\“lqiﬂﬁ]‘ﬂNﬂ'J’]N?%LLiGSLWﬂﬁ]@‘U%

Ada :  nagninEiETIdeIawd, anusannduuianssy, oife WihuszBiinnsefing

" fifeszduliygnln wangasuinpfiumiudie anznsdyfuazn1sioms amAnsasumanianu

23 9197138 amenIUYTUAZNIITAMS WANIAINBNABURIENIANY
Master’s Student of Marketing Management Program, Faculty of Accountancy and Management, Mahasarakham
University.

%% Lecture, Faculty of Accountancy and Management, Mahasarakham University.



o P & s d o
mfmmwﬁmmimzmﬂmmmﬁ? UMANEIQUINIEITANY 235 Ui 330Ul 2 furAn - weey W.A.2657

Abstract

The purpose of this research was to investigate the relationships between knowledge
creation strategy and innovation capabilities of electric and electronics businesses in Thailand
by using a questionnaire as a tool for collecting data from 120 electricity and electronic business
executives. Data were analyzed by using multiple correlation analysis and multiple regression
analysis. The results of the research indicated that :1) knowledge creation strategy in the aspects
of combination had relationships and effects in a positive way with overall innovation capabilities in
the dimension of skills and culture and 2) knowledge creation strategy of internalization dimension
had relationships and effects in a positive way with innovation capabilities, leadership and organization,
skills, plus process of the instrument. Therefore electric and electronics business executives
could use these findings for strategic development of organizations and for survival in a highly
competitive business environment by establishing a clear vision in order to gain a shared perception
of the organization’s members. This could lead to the awareness and understanding within the

organization in response to the importance of knowledge creation and innovation capabilities.
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