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Abstract

The purpose of this study was to verify the comparison of marketing information
management strategy and competitiveness of print media businesses in Thailand. A questionnaire
was used as an instrument for collecting data from 108 marketing executives of print media businesses
in Thailand. The statistics used for analyzing the collected data were t-test and F-test (ANOVA),
used for comparison of marketing information management strategy and competitiveness in
business, operations of timing, operations cost, values of total assets, yearly income and employee
differences.

The result showed that 1) the marketing executives of print media businesses in Thailand
with operations cost, values of total assets and yearly income differently with having marketing
information management strategy, and 2) the marketing executives of print media businesses
in Thailand with different businesses agreed and had competitiveness. Therefore marketing
executives should apply this result for developing information management strategies in order to
guide the business operations to achieve the marketing objective and to increase competitiveness

in an era where information has become important both at present and in the future.

Keywords : Marketing Information Management Strategy, Competitiveness, Marketing Executives
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