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Effects of Customer Response Capability on Product Quality of

Alternative Energy Businesses in Thailand
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Abstract

This study aimed to test the effects of customer response capability on product quality of
alternative energy businesses in Thailand. Questionnaires were used as a tool to collect data of 46

production executives marketing of alternative energy businesses in Thailand. Statistics employed
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for analysis of data included t-test, F-test (ANOVA and MANOVA), multiple correlation analysis,
simple regression analysis and multiple regression analysis. The research findings revealed the
followings : (1) the customer response capability in the aspect of customer response expertise,
positively affected and related to the product quality: namely, quality of conformance. (2) the
customer response capability in the aspect of customer response speed, positively affected and
related to the product quality: namely, quality of design. Therefore, business process should
strengthen its customer response capability with quality products. The confidence and trust of

customers and business development to keep pace with the rapidly changing situation enhance

competitiveness and guidelines to provide a stable and sustainable business.

Keywords: Customer Response Capability, Product Quality
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