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Comparison of Innovation Culture and New Products Development

Success of Autoparts Manufacturing Business in Thailand
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Abstract

The purpose of this study was to verify the effects of innovation culture on new product
development success of auto parts manufacturing business in Thailand by using a questionnaire
as an instrument for collecting data from 125 marketing executives of auto parts manufacturing
businesses in Thailand. The statistic used for analyzing the collected data was analysis of
variance (ANOVA and MANOVA). The result showed that the marketing executives of auto
parts manufacturing business with various numbers of employees agreed differently agreed with
innovation culture in aspects of innovation leader. However, the marketing executives of auto parts
manufacturing business with different operation capital, operation period, and income per year
did not agree differently with having innovation culture and new products development success.
Therefore, the marketing executives of auto parts manufacturing business would be best to focus
on innovation culture especially in the aspects of innovation leadership in order to promote new

product development success of auto parts manufacturing business in the future.

Keywords : Innovation Culture,New Products Development Success, Autoparts Manufacturing
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linafia Item-totalCorrelation TITAIUTTIN
WIANTIN Jedrwrasiuun (r) 889z 0.442
- 0.829 WATANMURUTAUNTWAUINRAA UM
lnad ferdrwradruun (r) agyening 0.534 -
¢£' v a a [ a &
0.890 TIRAAARAINY IINTIA UDALAN LA
(2546: 35) lalauaindrdrwasnuunieda das
fien 0.400 Twld Feazfiainvaniuld wazms
. 4 < S
#WIANANULTANY (Reliability) TadluURaUDNY
9 o o I

Husweu lasldadudseandueaan (Alpha
Coefficient) aNATVAIATEBLNA (Cronbach)
8 o a a0 w a 6

TITAUTITUWIANTIN AarFulIzantuaan
a£3e%319 0.800 - 0.868 wazaNNE NI luMT

WA mrilnifiddulszEnsuaaniat
55W319 0.760 - 0.922 Gemaandasiu Nunnally
ez Bernstein (1994) Idiniauandanuide
fuvoaniasdadasiien 0.700 FulU3eaziadn
sansule

4. addnlalunsive

Twnussoneit fRdelalinsdianei
F — test tiot3ouifisudiulsifinade
TausssNwIanITuLazaNNE LS lum WA
Na@]ﬁmmﬁl%ﬂmaugﬁmimummmmﬁﬁa
HART AR UG szne lne

NaaNsN1IvUUazNITanlaNa

a9 1 MafIsuifisuanufeiuio i iausTsuwianTineesfuinisdhomsaaagsng

HAaTususnusudlulszindlinelassn Afinulunmsdufiunuszaznmlumaduiiu

NUIWIUNINY warelddaluanensnu(ANOVA)

" 3 LARIVDI df SS MS F p-value
AMBEIINWIANTIN
anyudsdsin
1.nu1um’s@‘h|,ﬁumu i:‘mhamju 3 2.003 | 0.668 | 1.879 | 0.137
mulungu 121 | 42.982 | 0.355
37U 124 44.985
2. T2 AN I I i:mnmju 2 0.281 | 0.141 | 0.384 | 0.682
mulungy 122 | 44.703 | 0.366
RIPEY 124 44.985
3. I IBWINI i:m'mmju 3 2.156 | 0.719 | 2.030 | 0.113
mulungy 121 | 42.829 | 0.354
PIOLY 124 44 985
4. nulddel FZAINNGN 3 1.193 | 0.380 | 1.048 | 0.374
mulungy 121 | 43.845 | 0.362
PIeLY 124 44 985
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PR Ll Tsinalng AU 1IN
WHNIWUANA19TH (MANOVA)

A INUSIIN Hypothesis Error
dnanaday o F p-value
WIANIIN df df
Pillai’'s Trace 3 @n 9.000 363.000 2.348 0.014*
Wilks’ Lambda 3 @n 9.000 289.765 2.393 0.013*
Hotelling’s Trace 3 A 9.000 353.000 2.416 0.011*
Roy’s Largest Root 3 A 3.000 121.000 5.822 0.001*

* Iipdagneaianszau 0.05

Tﬂ’]ﬂ(ﬂ’]’i’]\‘] 2 WU’J’] NU?%W‘SN’]Elﬂ’ﬁ@liﬂ@ﬁiﬂ‘ﬂNﬂ@]‘ﬁ%ﬁ’]%ﬂ’]uﬂ%@? A WIUNTNIBULAN
A9 Nﬂ'}’]&lﬂﬂL%%@’JULﬂU’JﬂUﬂWS&I?@J%ﬁ?ﬁ&I Univariate e461774 3

wianssudunaauiandsnuagIineday
aad_ o B t = A & A o
nafidfiszdy 0.05 HTpisldrimnesey  @1393  naSoufisuanufadiuieany

’J(ﬂl%ﬁ‘ii&l%’lﬂﬂii&lLﬂ%i’m@’]%‘MNN
13n3EenIa a'l(ﬂ'ﬁiﬂi] wamum %EJ”I%EI%@ﬂ%ﬂS“‘WI ﬂVLY] g AR W %W%ﬂd’]%LL(ﬂﬂ@]'}\‘i

Qs

ni
Univariate Tests
Dependent Variable SS df MS F p-value
1. UANNAASIRTIEE9RIIA | Contrast | 1.695 3 0.565 | 1.412 | 0.242
Error 48.417 121 0.400
2. uiwiansIy Contrast | 5668 | 3 1.889 | 4.310 | 0.006*
Error 53.044 121 0.438
3. duaNUdwRANIIWIANTIN | Contrast | 1.148 3 0.383 | 0.797 | 0.498
Error 58.097 121 0.480

WNIRNANIZAY 0.017
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AMUFTD LARITDY df SS MS F p-value
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1.nu1umsﬁ%ﬁmm i:mfwﬂsju 3 1.522 | 0.507 | 1.518 0.213
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PO 124 | 41.973

2. 3282 UM IR izijna;u 2 2 0.033 | 0.016 0.048
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PIOLY 124 124 41.973
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IO 124 | 41.973
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Pl 124 | 41.973
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