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Effects of Relationship Management on Performance of Health Service

Business in Thailand

LWWAITUN WINwaN', AsN Snavel?, 530 e’

Netchanok Phomnok', Saranya Raksong® Theera Erawan®

Qs 1
ineamaga
Ao & Xao ¢ A = A o o eda a A

mywaTkiiagUszasdiafnmuaniznusaIM LI NNFNARTNIdarINALINg
dugunwlutszinalng w3aslefildlumaidefeuvuseumafiliitaimaldssdd laoddaay
LLuuaaumuﬁﬁLﬁamaugitﬁﬁa'&u F1UIU91 aﬁuaﬁamﬂumﬁmﬁzﬁﬁaga 1aur nsaIei
awé’uﬁuﬁ‘uuuwmm NMFIATIZRNTADBLBEI978 LLazmﬁLﬂﬁzﬁmsnmammuwmm Tog
frunfgulumside fa msvdmianuduiusianuduiuiuaznansznudarnansdineu
°uaogsﬁau‘%msﬁmqmmwiuﬂszmﬂvlmUwamﬁ%'ﬂwuiw NNTUSHITANNRNAUTIUA1 RN
N LLa:ﬁmmwﬁagﬂiﬁmaa‘maLﬁaﬂﬁmm%’wﬁuﬁuazwaﬂizﬂuL‘%\m'm@iawamw‘inﬁmmﬁaﬁfn

A A o = o AV o Ao & A oy

nifsimadugunmdsaisihdaswnad ldanmaiasluasitlulslunsnunm Usudss luns
FANITUAZUINHIT Lo ANANgN Wl TUT9T

[

AEIATY:  NILITWIANAFENAUS, nan1Idiiung, T3RaUIMIdugTAIW

Abstract

This study aimed to test the effects of relationship management on performance from
health service business in Thailand. Questionnaires were used as research tools for collecting data
from 91 from executive health service business. The statistics used include multiple correlation,
simple regression analysis, and multiple regression analysis. Hypothesis : relationship management

impacts on performance of health service business in Thailand. The research findings revealed
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that the relationship management in aspects to shared values and attractiveness of alternatives

had a positive relationship with and effect performance. Therefore, the health service business

should implement the information obtained from this research as a guiding force for planning, and

improvement of management in order to increase competitiveness.

Keywords: Relationship management, Performance, Health service business
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