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Relationships between Data Mining Management and Competitive
Advantage of Exporting Automotive Parts and Accessories Business in

Thailand.

S o a < X =
DUHNI ‘].]@(?l"l‘itIWﬁ* , UANREN °U’]‘.L]$’Nz, NTURIN aumﬁal,mvl,ﬁads

ChinnapronPidtarapho*, Cattaleeya Charpavang’,Manissara Sananearmengthaisong®

Qs 1
nanaa
Ao & Xao & A = o o & 0 o A £y o o

mypaTsiiiiagdemd Lwaﬂﬂmmmawwuﬁizmwmiwmsmuaomaganumw‘lm
Lﬂ%ﬂumdmmm“ﬁumadqsﬁa]ahaan%ua”muazqﬂmtﬁmuymﬂuﬂszmﬂ%al Toslfuuusaunny
Lﬂum%aaﬁa1un’mﬁus’;mauﬁaa&amﬂa’u’%msﬂwalmﬂT,uT,aﬁmsaumﬂmaaﬁqiﬁﬁ]maaﬂ%umu
uwazgUnnienusudlulszinalng $1uwau 148 au afidnldlunnside leun ttest, F-test (ANOVA

a & v o € a & =2
L8z MANOVA) MIIATIERanFUAUSLULNAAD UAZNTIATIZANNINANBILLLNARAD TINT
a = v v o v & s a t:l'd s a 6 1 2 =1
wmimuawayavl,mgﬂﬂmmslmﬂumLLﬂiamz‘nummauwummmammmamm‘lmﬂmu
NINITUUITI WNANITIRLNLIN mi'%'@mimﬁad"ﬁaga@ﬁuﬂﬁﬁmamL°iT16lalLﬁmﬁ'wﬁa§lmLLazﬁm
MINAFOULULIIADY FANVFNAUTUATHANTZNULTILINAUANY IS sUnIsnsutstulaysy
aaiu Juinispsfadseantusiuuazadnisiinusudarslianusdniunmsianiandasioya
Ai o _ad s ‘:l' a v 1 v 2 e 6 a
Lwam’aﬁmia@ﬂ’lsﬂvl,ﬁ”[ﬂslﬂumsmmsmuvlﬂamdgﬂmao WATREAANBINLIAYLTERIADRITINI
‘Wm‘lﬁﬁ‘i]l@]ﬁﬂ?iﬁ@ﬂ’]ﬂﬁﬁﬂdfﬂ;&ﬂﬁﬁﬁﬂLlﬂ’l‘wEJNEiaSJﬁ%’]dﬂ’ﬂNVL@TL‘H%EliJY]’]Gﬂ’]iLLﬂO“iMlﬁﬁU‘giﬁﬁ]
uwazrialfiiannunalagegaudanduazasonainlsfidedu
aday:  nsdamanlesdays, anuldiSounemaudedu, pifiedseandudiuuazansal
eueud Il sznalneg

* ffendulSygnln wangasuinsgsfamidudia auemitiguszmadants uninoapamansana
22 9197138 AT ITTUALMIIANT URINLIRLURIFITANY
* Master’s Student of Business Administration Program, Mahasarakham Business School, Mahasarakham University

?® Lecturer ., Mahasarakham Business School, Mahasarakham University



o o dJ ' o Ao o P = = £ “ o - L X od
FV]’1IJﬁuwuﬁim']NWTWWTWTMM]NIEHN}Uﬂ'ﬂNVLVILUTEI].I.” 78 Fuws TanrzIng, uanden 1UAs, udlam diuaefialed

Abstract

This research aimed to examine the relationships between data mining management and
competitive advantage of exporting automotive parts and accessories to businesses in Thailand.
This analysis was made from data collected by questionnaires from 148 companies exporting
automotive parts and accessories to businesses regarding their management of information
technology. The statistics used for analyzing the collected data were t-test F-test (ANOVA
and MANOVA), multiple correlation analysis and multiple regression analysis. The data mining
management was treated as an independent variable that had relationships and effects on a
competitive advantages. After reviewing the data, it showed that the relationships between the
data mining management had positives effects on all competitive advantages. The exportation
of automotive parts and accessories by business executives should realize the importance of
data mining management for management practices to be used in the management correctly and
consistently with business objectives. Mining management would create a potential competitive

advantage for the business and lead to customer satisfaction and generating sustainable profits.

Keywords : Data Mining Management, Competitive Advantage , Exporting Automotive Parts and

Accessories Business in Thailand.
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