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Abstract

The purpose of this study was to verify the effects of change management in operational
success of SMEs in the Northeast of Thailand. The data was collection form 94 SMEs Executives
in the Northeast of Thailand. Statistics used for data analysis were multiple correlations and
multiple regression analysis. Change Management has been defined as independent variables
“ Effects on the Operational Success”. The results showed that the change management with
respect to coercion positively relationships with the operational success in the following aspects.
Therefore, the SMEs executives should apply the results of this research as a guideline for change

management in order to increase work efficiency and business competitiveness.

Keywords: Change Management, Operational Success, Small and Medium-Sized Enterprises
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. 4 oo a £
mM3zamMINMILUFs LU aNY T2 aNnIULaan
ag'izvmu 0.862 — 0.948 WAZAINNELTINNT
o o £ . .

Aiudnuiargudszanduaani agizning
0.895 - 0.915
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NAANSN13IVLUazN1INUIUNA

AW 1 ML FRFURNUTVINTIANINT R UL aInUANNE NS LM I Tinnwlas
390899319 SMEs lunaaz uaanifuavie

s SOS SC SP FS SN MC CcC VIF

X 3.70 417 4.01 3.94 4.00 3.76 3.72

S.D. 0.61 0.60 0.73 0.66 0.70 0.77 0.82

SOS - 0.440* | 0.620* | 0.565* | 0.594* | 0.622* | 0.705%

SC - 0.471* | 0.471* | 0.423* | 0.391* | 0.463* 1.407
SP - 0.718* | 0.700* | 0.703* | 0.617* 2.880
FS - 0.696* | 0.631* | 0.587* 2.552
SN - 0.698" | 0.648* 2.765
MC - 0.645* 2.560
CcC - 2.135

* fpddyneadianszdy 0.05

a

INA1519 1 Wudn daudsdaszll  Multicollinearity d31ng3161 VIF agazning
ANMUFUAUSAVGIUUIAW LapTengnquius 1407 - 2.880 UEAIINANNANNUIVDIAIULT
32NN 0.440 - 0.705 Aswdegnsian  daszladfviunelWifaidan Multicollinearity

320U 0.05 luddudean §Iduisinminasey  (Black. 2006 : 585)

Y ) a £ o o & o A
A9 2 MINAFDUANNFURWTV09FN Uz &N Inanasfuaudnsa lumIsinnulas
2847377 SMEs lumaazineanidoanile

0o & o A
AN L?iﬂ%ﬂ’l?ﬂ’ll%%\?’l%

, Taasw
nsaansnsidfsnuilas - t p-value

dnilsz@nd AMNAAA

nsnanagy mﬁaummgm
fnasfi (a) 0.941 0.337 2.795 0.006*
ﬁﬁuﬂwsaadaéaaws 0.073 0.085 0.859 0.393
MUNIFIFITANINF NI 0.131 0.100 1.314 0.192
dumIdwisanuazaINLazNIiNIRILaUL 0.042 0.104 0.401 0.690
AUNIILATNADTDI 0.036 0.102 0.354 0.724
AUNIIUNINUDILRZNITITIILIITIN 0.123 0.089 1.375 0.173
AUNIILIAY 0.313 0.076 4.127 0.000*

F=19.393 p=0.000 AdjR2 = 0.543

v
ad

WNIRNANIZAY 0.05

* a o o
UUURT
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