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Abstract

The purpose of this study was to verify the effects of competitive advantage building
orientation on operational success of garment manufacturing businesses in Thailand. The data
was collected from 97 executives in garment manufacturing businesses. The results showed that
: (1) Competitive advantage building orientation with respect to aspects of products and service
quality had positively affected and related to operational success, (2) Competitive advantage of
building orientation responding to customers quality positively affected and related to operational
success. Therefore, the results of this research can be applied for strategic planning in order to

gain comparative advantage in the business.

Keywords: Competitive advantage building orientation, Operational success, Entrepreneurs

of garment manufacturing businesses in Thailand
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