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Effects of Dynamic New Product Development Strategy on Performance

in Media Publications Business in Thailand.
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Abstract

The objective of research was to studythe effects of dynamic new product development
strategyonthe performance of media publication businesses in Thailand. A questionnaire was used
as tool fordata correlationfrom 136 media publications business managers.Statistics used for data
analysis were multiplecorrelation, and multiple regression analysis. The dynamic new product
development strategyis specified asan independent variable that has a relationship and effect on

performance. The research results found that :1) the dynamic new product development strategy
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for creativethinking had a positive relationship and an effect on the performance as a whole in

the aspects of customer, internal business process and learning and growth.

Keywords: Dynamic New ProductDevelopment, Performance, Publications Media Business in

Thailand
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