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Abstract

Thisstudyaimed to evaluate the relationships between proactive service and marketing
performance of spa businesses inThailand. A questionnaire was used as a tool for collecting
data from 102 spa business managers.Statistics used for data analysis weremultiple correlation
and multiple regression analysis. The proactive service is specified as independent variables that
have a relationship and effect on marketing performance. The research results found that :1)
the proactive service for the customer had a positive relationship and an effect on the marketing
performance in the aspects of corporate image, customer satisfaction and market share. 2) the

proactive service for the service mind had a negative relationship and an effect on the marketing

performance in the aspects of market share.

Keywords : Proactive Service, Marketing Performance, Spa Businesses in Thailand
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