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Relationships between Modern Organizational Strategy Management and

Competitive Advantage of Hotels Businesses in Thailand.

1 A 1 a @ 9 a QI/ 2" = 3
NUNaY 8awt3ad’, kANae1 U, NUEN auuLaaLvaﬁm

Kanok-on Onruang', Cattaleeya Charpavang’,Manissara Sananearmengthaisong®

N GER]

maTuakilandizad (Nenaseuanuduiuiznitinagniniiianisasdniaay
Tmsiuazanwldisfouminisuisduwrasmsfalsusuludsamealng lapvinafiusunadaysan

@

HU%%']iqiﬁ"ilTﬁdLLiﬂJluﬂizLﬂﬂvL‘YlEl A1WI% 400 A% I@mﬁg’@lauLmuaaumu‘ﬁﬁLﬁammaugitﬁﬁa

o v ] tﬁl =1 =3 v nntdl a 6
FudUIn 138 70 LLazl‘mLuuaaumuLﬂumsawaiumsmmwsmma;&a FAAN M lATIeTEN
Taya laun mﬁmezﬁw&'&lﬁuﬁmuwmm LLazmﬁmezﬁmsnmammuw%mﬁ'ﬁdnaqm‘ms
a 6 a ' v ) Y & > a t:l'd s . 6 1 v =
a@msaaﬂﬂiauyiuuvl@gnﬂwwuﬂiﬂLﬂumLLiJiaﬁm'ﬂumwmuwummzwaﬂizﬂumaﬂ'nwvlmLﬂmfu
NINNTUUITH HANITIFL WL ﬂaﬂqﬂfms%'@miaaﬁmaﬁﬂmjﬁmwé’uﬁuﬁuazwammuL%omﬂ
Auanu e UTauNInITua 9w Gatin ;ju‘%miﬁqiﬁﬂNLLmﬁaolﬁmwﬁwﬁtyﬁumﬂqﬂﬁ’mﬁ@mi

& o 0 % = o A o o € A o -~ 0 o o 0
a9fnIaNelna T,@ﬂﬂi:@qumnwugmmnumssmcmaﬁqwmwammlm 9 Vl,ﬂwwmﬂiuﬂgw'm
lﬁmmmLLﬁlmﬂtyﬂﬁLLazqﬂaiiﬂﬁLﬁ@mﬂamwLL’mé’aumqﬁjﬁﬁ]ﬁLﬂﬁyuu,ﬂaaashas’sm%’a LAY
illdlumainsnuldeagenaiuazgndas iaduuwimslumsssianalddiounms
L9 LLazLﬂuQﬁﬁﬂﬂdﬁﬁuqiﬁﬁ]@ia‘lﬂ

amdan:  nagninsdanisasansadolnad anvldiSounienisudedu, safalssusalu
tszindlng

' fesdulSygnlnnangasuiwsniiaamdmdia anznsdyiuazn1sions amingdunniasnw

23 9197138 AmNITQYTUALNITIANT VAIINLIRLURIFTONY
' Master's Student of Business Administration Program, Mahasarakham Business School, Mahasarakham
University

%% Lecturer, Mahasarakham Business School, Mahasarakham University



o I ad < 4 - <
mmmwﬁmﬂmimmmmmﬁm? UAINLIRUUNIEITAN 151 D1 32 aUufl 6 woAINILY - TUIAN W.A.2556

Abstract

This research aimed to examine the relationships between a modern organizational strat-
egy management and competitive advantage of hotels businesses in Thailand. A questionnaire
was used as a tool for data from 138hotel business executives in Thailand. The statistics used for
analyzing the collected data were multiple correlation analysis, simple regression analysis, and
multiple regression analysis. There is a correlation between the modern organizational strategy
management anindependent variable and its impact on competitive advantage. The result shows
that modern organizational strategy management relationships had a positive impact on competi-
tive advantage. The hotels improve their management to cope with the concurrence because off a
changing business environment. They must find new strategies to maintain competitive advantage

and become leaders in this business.

Keywords : Modern Organizational Management Strategy, Competitive Advantage, Hotel

Businesses in Thailand
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