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APPENDIX A Questionnaire

NARESUAN UNIVERSITY
BANGKOK CAMPUS
Master of Arts in International Tourism and Hotel Management Program
Thesis

QUESTIONNAIRE
Topic: Perception and participation of employees of national flag carrier airline and

low cost airlines, Bangkok, Thailand toward green program in their airline

Dear Respondent:

My name is Thanthita Srisophon a student in the Master of Arts in
International Tourism and Hotel Management Program at Naresuan University,
Bangkok Campus. 1 am cumrently doing a research entitled Perception and
participation of employees of national flag carrier airline and low cost airlines,
Bangkok, Thailand toward green program in their airline, which is a part of a Thesis.

I hereby request your kind assistance in answering this questionnaire. Rest
assured, the information you provide will be treated with confidentiality and used only

for this research. Your cooperation in completing this questionnaire will be greatly

appreciated.
Approved by Sincerely yours,
Associate Professor Kanchit Tagong, D.A. Thanthita Srisophon
Advisor Researcher
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Part 1: General Information (Please indicate your response by marking () the
box that corresponds to your opinion.)

1. Gender

[J Male [J Female

2. Age

[l Less than 20 [J20-30 [131-40
(] 41-50 [J 51-60

3. Your education level

[ Primary school U] High school/Diploma
[] Bachelor degree [J Master degree and higher (post graduate)

4. Income per month

[J Less than 10,000 (J 10,001-20,000 [J 20,001-30,000
(130,001-40,000 (140,001-50,000 [J more than 50,000
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Part 2: General Perception about green program of employees (Please indicate
your response by marking (V) the box that corresponds to your opinion.)

1. Do you know exactly about environment program (green program) in your
airlines?

[J1. Yes
[]2.No
[] 3. Not sure

2. How do you know about environment program (green program) in your
airlines?

[J 1. Airline’s officer
[J 2. Airline’s website
[J 3. Airline’s leaflet, billboard

[J 4. Airline’s newspaper/Airline’s magazine
[J 5. News or Television or Radio

[J 6. Hearsay

[J 7. Other, please specify

...............................................................

3. You acknowledge that your airline is green airline

[]1. Yes
J2.No
[] 3. Not sure
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Part 3: Perceptions of employees toward environmental protection in their
airlines (Please indicate your response by marking (V) the box that corresponds to
your opinion.)

NO.

Perceptions of employees toward
environmental protection

Perceptions of employees

Energy
Your airline uses energy efficient
devices (compact fluorescent bulbs
and energy efficient fridges)

4

3

2

Your airline switch off all electrical
equipment when not in use

Your airline support to use local
public transportation, bicycle and
walk for reducing greenhouse gases
emission

Your airline has attending carbon
offset project

Your airline has attending carbon
footprint project in signature dish at
serve on an airplane

Your airline has begin to use bio fuel
in the airplane

Your airline has the arrangement to
purchase the local product, green
product and organic food for use in
the part of an office and in an
airplane

Water
Your airline always fix and change
leaky toilet, faucet and valves

Your airline has the arrangement
does a pond treats the dirty water

10

Your airline use water efficiency
devices (low flush toiler and tap-
aerators)

11

Waste
Your airline want employees buy
and consume eco-friendly goods

12

Your airline recycle plastic,
aluminum can, paper and glass

13

Your airline use refillable containers
for soaps, cleaners, foods

14

Your airline want employees use
their own shopping bag, rather than
require plastic bags from shops
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NO. | Perceptions of employees toward Perceptions of employees
environmental protection
4 3 2 1
15 | Your airline buy durable products in
bulk for using less packaging
Environmental caring
16 | Your airline persuade employees to
attend the environmental program
17 | Your airline wuse environmental
cleaning products and detergents
18 | The airline should take an interest
and follow about the environmental
program
19 | You can contribute to pay extra

charge for green products




188

Part 4: You will support and participate in green activities from green airline
program? (Please indicate your response by marking (\) the box that corresponds to
your opinion.)

NO.

support and participate in green
activities

Support/Participation

Energy
You will support and participate if
your airline performs the duty and
use the energy efficiently

4 3 2

You will support and participate if
your airline set energy policy as
company policy

Water
You will support and participate if
your airline perceive and using
water economizely

You will support and participate if
your airline set water policy as
company policy

Waste
You will support and participate if
the airline relies on 3Rs principle,
which are recycle, reduce and reuse
of the products

You will support and participate if
your airline set waste policy as
company policy

Environmental caring
Do you prefer to pay an extra charge
for airline environmental operation?

You will support and participate the
company who attend about
environmental program

Do you prefer to be educated in
environmental friendly program
from airline?

10

You will support and participate if
your airline set Environmental
caring policy as company policy
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Part S : Suggestion

Please include any other suggestions

......................................................................................................
.....................................................................................................
......................................................................................................
......................................................................................................
......................................................................................................

......................................................................................................

Thank you for your time in completing this questionnaire.



190

d’ 4 23 a a L4 a J a [
upvaeumiudunilvesInniinug auzdAalmans n1n3ansiansms lswsunay
» 4 a [ a a o 4 4
MINOUNTIUMNPAMANGATUINIA) WMIINOBoWsAIS IAlszaeAveauVaBn N
iwemsfnyt “mssuduazmisiidiusnlulassmsmems tudivsivesminnumonisiu
’ i d
uvsmAazaoms udunum luwangamwuniuas Ussmane lunyvasuenil §33u
3 o a Ja o -3 b4 [ 9 ¥
vonunzamaiuasumnaunuiluie uazdifveziudeyaiduanudvuas 14
» b4
WOV NIY
y v o v o A v Y 3 A
daui 1: Yeyam lilvesdmeunvuaeuen njuminaiesmune (V) nihdeanunselu

' ) 3 @ a 3 » Y [~ a 4
FoITNAsuANUAATNYBIMUNS DRI UTBINIT NNNNEA

1. el
U ano U niga

2. oW
Osleoni1 209 [J20-309) [131-409)
(0 41-50% - [J51-601

3. STAUMSANYIGTA

O dszoudpu O sisendanoeysyan
e " 2
O JSganas O JSayanIntiulyl

Yy a4 v oA
4. swildmavaoinou

0 Youn31 10,000 VN [110,001-20,000 v [J 20,001-30,000 UM

(] 30,001-40,000 YN (1 40,001-50,000 v [ 110n31 50,000 UM

v lﬂ. o vﬂ'l U =
aaun 2: m33uin vesminnumemstiv
° A v Yy v A ’ ¥ a [ a =1 v A [
ayaiunIoamui (V) nindennunielugesiniinsinuanuaamuyesiiumions iy
3 a a
JoMe9T AN

1. vusudTsunsuimndanadenlumomsiiuvesiu
U1 1y
O2. hils
03, Tumile



191

2. vsudifedu IWsunsuinndanadeuvesmemsfivimnndela
O 1. deyaninminauaismsiiv
0 2. deyanniduladvesaomsiiu
O 3. deyannukuiy, thelsemeavesmomsiu
0 4. mis@onui/lavansvosenomsiu
[ 5. 912 30 510ms3 Insviend w3e Iny
0 6. vinfuemaivesyanady
0 7. 8uq (Isaszy)

3. Musuinaemstuvesmnduaems Tudived

v

O1. 1%
02 Tils
0O 3. Tauule



192

y v ya A aa o o A Y ¥ A
TIUN 3: MIFVFLINTWMIVUAVSIVIINUNINUNTUIND INTOINNIY (V) HUIVOAIIUNID

] VoA [ a =4 » Y = a 3
Tugesiefiassnunufamuyesiunsoassiudernsssannige

Y v YA a a4a LY [ [V 4
UD mi'mgrsmammsuuawmmmwumm szﬂnmis‘ug
4
n
t’4 3
wnn | wn | thunane | vies | view
5 5
iga Yign
MUNAINU
1 momsiuvesiuldndesnuedeiidszdniam
(ul¥vasaisesnaanas  1Haseelsindn
Usznda'l)
k4 v
2 | monsiuvesinialinnesulednidim
- » o ¥vq ¥
3 | @nistuvesiuaiuayulnldsalavans
TITITUE, INTUIU LATIAY INaAMIAS AN
-~
139UNTZIN
4 | monstuvesnmiinsidswlnsamsyasuns
Yanvdeomamsueulaesnlsa (carbon offset)
5 | swmstuvemimiinmsdanmsveus
¥ »
W59 (carbon footprint) luBMIIMUAUAVTMS
VunI0IU
3 4
6 | mwnisduveaniuiinissisunisdudioiniu
30 (bio fuel)
i 4 v
7 | memsduvemmiinisiadendniuanniien
[ - 3 di 9 » o o
Jagsssumannvune 1¥ludiuvesdnineu
& =
wazluinsostu
A
g | Momsduveniniimsyeunazildoudisalu
i d v
Wouh, Aemimasvienss
v
9 | wmstuvesiulinisiavinietinimiude
a » a ’q Y o )l:
10 | @105 DUV MM s Iminaulni

y o a a ] o ' 2
atldszaniam (Linadnlnsnussquas 1¥n

o d e
UIIAUNDNUT)




1935

v v A a A A o [ 94 v Y
Yo | MI3ViITeImeMsUUTVSIVe NN szAUM33D3
4
n
wnn | wn | thusaa | vew | view
; 4
#ige g
) a
MUV
11 | a10ms DU IMIUNNSIUTIA TANITNIIY
b 4 v »
Fouazvs Inndudmitlulinsaodunadon
12 | eom3tuveanuiings lona wanaan,
aa v
nsziesegiition, nszauuazuia
a ’ a 9 @ -
13 | memsiuvenulnslsussyduainie
a [ P a P a Ya 3 2
wannunnezunslawuldonasanila
(refillable) 151 nNavaldoIn1s ay nensw
Yy A a
AMilouuuay
a ] a ’q ¥ LY 3y
14 | oM sUUVIMIULMS I IA IANInIU 1%
nszithfvesdaeaumunmsldganaradn
+4 9
1M
a v a ; ar da 9
15 | oM VUVBIMIULMIFOUT TP UNTUA
Aaa A o vq ¥ o 9 ¥
AlaununuNeez 18 15uss g un 14
¥ A
voungn
Mmumslalegunaden
a 0 a @ 9 o
16 | @ stuvsIm Ul I¥nsIu ldaninau
Y v a' $3
w13 lulnsanmissnudanadey
17 | aronistuveaniuldwaasmaniinaiy
£010, 1NN ONMINUIINTITUA
18 | wmstuaulsuazaamussanisvans
y A ¥
NRAUFANAADY
' a aa " a a :! d‘ a Y I'4
19 | MUTUAN TNV WNVIMINDHAAD DN

MIAUAANAd U




194

v A v ) o A v v A a4 o
aun 4. TITN‘i)'&'1?1ﬂ‘liﬂu”a‘iullazuﬂ'«n«l‘5')319\ﬂiﬂ‘iﬁﬂ]iﬁ]ﬂﬂ]i”uﬂﬂlﬂi ATUIN

A v 3y 9 =) ] v a o a o v A o 9 =4 a
15991 UY (V) ﬂu"l‘llﬂﬂ’J11.lﬂiﬂ1u‘]fﬂﬂ'JNVlﬂSQﬂ‘]Jﬂ')'liJﬂﬂlﬂu‘UEN‘Yl'luﬁiﬂﬂix‘lﬂ‘lﬂlﬂl‘ﬂiﬁ)i\i

4
nnnga
v 4‘ U - \J \J (Y3 -l v
JYon m‘saunaquua::ua‘m's’mmﬂﬂﬂm‘s LAVMINTINITIN
a aa
MBMVHTIVED
MUNTINY 31N N thu Yiou Yioy
fign o iga

muszaiuayuuaziidiusudiae
a a wva tY a 3 [ Ul a
mstulfianiniuaz l9nasauedai

Uszansnin

nuszaiuayunaziidiuswdiae
n1stuveInIuiIMuaulouivaiu

wasauduulovsuesusindu

Yy o
anni
nivvzaivayuuaziidiusudriae
a = | S': U
msduaszminiusesnis liiedia

Usevitn

muszaivayuuasiidiusudriae
y
msfuvesiusimuauTouisa i

awv Y
Wuulowsvesusimale

v a
MuveIaY
mussaivayuuaziidiuswdrae
m3duduiiumslu 3Rs Ao recycle,

reduce and reuse

wuszaiuayuuaziidiuswdrae
msDuvoImusmuaulouied e

voudoiluulvvrvvesustindle




195

v ‘:' Y4 - \ \J U 8 v \
don | msmivayumeziiaiusmaelnsams STAUMINTINIIN
= S A
MeMIVUTV
N 1N 1thu Yoy Yiow
Nga pan figa
a v
aumslalogaunnaeu
7 | MUTUANLIMIBI U oUNIAY
a é’ A o 9y a vy
INUVUINDNITIANTIINNAIUAULIAADY
VDI WMDY
] 9y o = W d' ]
g | muszlimsmivayuusimildl
Yy A 1Y
NHAUTAAADY
» a dt:; = A’A [
9 | muguanvzAnu lassmsitiuniasfu
Aunadounnaionsiu
10 | Muszaivayuuaziidiusuiiay

mstuvesmusmuau louedums
lalsdaunadouiuu lovovesusin

Y
A

y A v
AIUN 5 : VLA HBUUL

VDUBUNIZAUTMSUNAWMBZANNI WAUBVBIMNIUAY




BIOGRAPHY



Name — Surname
Date of Birth
Address

Work Experiences
2007
2003
2002

Education Background
2007

BIOGRAPHY

Thanthihta Srisophon

March 28, 1980

243/4 Moo.1 Saklek, Muang, Pichit Thailand
66160

Qatar Airways, Bangkok, Thailand

Orient Thai Airlines, Bangkok, Thailand
Phitsanulok Thani Hotel, Phitsanulok Province,
Thailand

B.A. (Hotel and Tourism Management) Payap
University, Chiangmai, Thailand








