134

UTTAUNYNTHN

A9991 4npalaNNg, @@ﬁém?muﬂum WAZIA. AT, NEUNR ANGUIUM, AnImnIsuTeT
‘z‘/m;ﬁﬁu‘?mmﬁm%um'ou@ﬁnw?@ﬁf-m’ (EMS) uazdpianuauussdnagmnsg,
3a17INeNFans waznaTulag 15 (3); W. 41-49, 2550

Buyukozkan G., Feyzioglu O., A fuzzy-logic-based decision-making approach for new
product development. New York: International journal of Production
Economics 90, 2004.

Chwolka A., Raith M.G., Supporting group decisions with the AHP : Harmonization vs.
Aggregation of preferences. Germany:Department of Economics and
Business Administration, 1999

Cooper R.G., Kleinschmidt E.J., Benchmarking the firm’s critical success factors in
new product development. New York: J PROD INNOV MANAG 12, 1995.

Cormican K., O'Sullivan D., Auditing best practice for effective product innovation
management. New York: Technovation, 2003.

Gonzalez F.J.M., Palacios T.M.B., The effect of new product development techniques
on new product success in Spanish firms. New York: Industrial Marketing
Management 31, 2002.

Karkkainen H., Piippo P., Tuominen M., Ten tool for customer-driven product
development in industrial companies. New York: International journal of
Production Economics 69, 2001.

Lynn G.S., Abel K.D., Valentine W.S., Wright R.C., Key factors in increasing speed to
market and improving new product success rates. New York: Industrial
Marketing Management 28, 1999.

Oliver N., Dostaler I., Dewberry E., New product development benchmarks: The
Japanese, North American, and UK consumer electronics industries.
Journal of High Technology Management Research 15, 2004.

Poolton J., Barclay |., New product development from past research to future

applications. New York: Industrial Marketing Management 27, 1998.



135

Porter, M. E. Competitive Strategy: Techniques for Analyzing Industries and Competlitors
USA: 1998, pp.187
PricewaterhouseCoopers, Electronics Manufacturing : EMS at a Crossroads, 2004
Ragatz G.L., Handfield R.B., Scannell T.V., Success factors for integrating suppliers
into new product development New York :J PROD INNOV MANAG 14,1997
Saaty T.L., The Analytic Hierarchic Process. New York: McGraw Hill International, 1980.
Sun H., Wing H.C., Critical success factors for new product development in the Hong
Kong toy industry. New York: Technovation, 2004.
Suthichai H., Customer satisfaction procedure. Stars Microelectronics, 2003.
United Nations, A Case Study of the Electronics Industry in Thailand. New York and

Geneva, 2005.



