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ABSTRACT

E 17336

This research aims to investigate how customer service performance of staff
affects customer satisfaction in serviced apartments. The customer service function is
the crucial part of the organization that impacts on images, professionalism, and
reputation of the organization. Therefore, this study seeks to identify the appropriate
performance of customer service staff in order to maintain the quality of service
performance in serviced apartments. The study applied mixed research methodology
as the instrument for collecting data that consists of a case study, quantitative, and
qualitative method. The research used Bangkok Garden Apartments as the case study.
The data was collected by using quantitative methods which involved distributing
questionnaires to 244 residents. The quantitative data was analyzed using the statistical
package of the SPSS system. A qualitative approach to interviewing customer service
staff in Bangkok Garden Apartments. The general inductive approach was utilized to
analyze qualitative data from the interviews. These research results were created by
using a summary of key points, some themes, through clusters of ideas and issues.

They provide a useful good practice model of customer service.
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