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ABSTRACT
7

The objective of this study was to study development of tourism at the Phu Kxad]L:ng l\?aﬁ?nz PGark,
Loei Province. The sample were 400 of tourists who used to travel to Phu Kradung The form 400 Questionnaire
are analyzed with descriptive statistics, Frequency, Percentage, Mean, Standard deviation and inferential T-test,
F-test (One-Way ANOVA) to test the hypothesises. The data analysis was done in the SPSS Program.

The sample were females more than males. Most of their ages were between 15-20 years
old. Their Educational level found most was Bachelor’s degree. The majority of the tourists were
pupils or students. They were satisfied very much with their tour at Phu Kradung National Park.
The media made the tourists knew Phu Kradung most were their familiar people. In general, the
number of day for tour was 3-4 days. Most of them agreed with the basket building for climbing
up Phu Kradung National Park. It found that most of the tourists had their plan of stopping at the
other travelling places before or after tour at Phu Kradung National Park. The most desired
traveling place was Nam Nao National Park.

There were significant differences in the attitude toward basket building of the tourists with
different gender, age and educational level. There were significant differences in satisfaction toward Phu
Kradung National Park for the overall of the checkpoint aspect at the 0.05 significant level. There were
no significant differences in the overall satisfaction toward development of Phu Kradung National Park
for the service aspect, price aspect, and marketing promotion aspect. There were significant differences
in the overall satisfaction of the tourists with different income levels at the significant. There were
significant differences in the service aspect and the place aspect at the significant. There were no
differences in the price aspect and the marketing promotion aspect. There were no significant differences
in the overall and each aspect in the service aspect, price aspect, selling place aspect and marketing
promotion aspect of satisfaction of the tourists’ toward the development of Phu Kradung National Park
different frequency of traveling behavior, tour plan, and the number of days.



