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ABSTRACT

The objective of this research were 1) 10 study produclg:l,EC(%lss :Zdergugns,
inciuding by - products from chicken coop production ; 2) to investigate business
management,. chicken coop production in terms of labor management, production,
marketing and producers’ finance in Amphoc Wangnoi, Changwat Khon Kaen ; and 3) 10
explare problems and suggestions in chicken coop production. The poppulation and sample
group for this research consisted of 50 chicken coop producers in Ban Yakha, Tambon
Kanluahg Amphoe Wangnoi, Changwat Khon Kaen. These subject were divided into 3
groups : 1) small size, 7 of them ; 2) medium size, 26 ; and 3).large size, 17.

The results of the study;

About capital investment-small-scale producers had a total capital of 44.18 baht
per houschold; medium-scale producers, 55.18 baht per household; and large-scale
producers, 66.18 baht per household.

About profit- small-scale producers had an average profit of 3,988.77 baht/year
household; medium-scale producers, 12,925.01 bahl/year household; and large-scale
producers, 10,584.50 baht/year household.

About labor management - the majority of these producessrs were the most found
with 2 chief laborers in each household, or 72 per cent, because, as rice farmers, they
started producing chicken coops after the harvest, which brought the high income.

About production management-bamboo was found as raw material for chicken
coops production this bamboo was derived farmers’ household and from other Amphoes
through purchases the most from Amphoe khon sawan at 40 per cent; the sellers put a fixed
price at 10 baht per pole, with 2 baht for delivering each-one truck carry 250 poles. Two
poles of bamboo made one small chicken coop; 2.5 poles one medium; and 3 poles one
large. Features of good quality bamboo were: not crooked, not too old or too young. Colors
of bamboo resulted in beautiful, lasting and standardized chicken coops.

About marketing management-chicken coop producers were found selling all at
home with middlemen’s purchasing there. Only producers put prices on theis products and
cash payment was required.

About problems in production-producers of chicken coops of all 3 scales faced
these problems:

1) During the rairy sezson, bamboo was always molded;

2) Producers lacked technical knowledge and new technology in the production.



