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Abstract

TE142825

The objective of the study was to investigate production costs, marketing,
problems and obstacles, and solutions in chilli production and marketing of the chilli
growers in Baumetanrong district, Chaiyaphum. The populations of the study were
100 chilli growers and 10 chilli wholesalers/retailers.

The results of the study demonstrated that most of family leaders were men
with 48.25 years old of mean age. In average, they graduated compulsory school. The
mean number of family members was 4.57 persons. They possessed land of 11-20
rais in average, 14.18 rais of which were agricultural land, 5.50 of which were chilli
cultivating area, respectively. Their loan sources were Bank of Agriculture and
village funds. Water source of chilli cultivation relied merely on rainfalls. The
seedlings they applied were Jinda that were preserved from previous ycar. The
farmers who had no seedling were to buy them at 60 baht per kilo. Both fertilizers
and cow manure were applied in cultivation. Pesticides were used to get rid of pests
and insects, and hormones were applied to improve the yields. They distributed their
products to first traders at their field base - without price bargains.

The mean costs of the chilli productions were 6,897.07 baht/rai, and mean
yields were 685 kilograms per rai. Therefore. the production costs were 9,281.75
baht'rai. in average. The mean selling price was 13.55 baht/kilos. The mean total
income was 9,281.75 baht/rai, 2,384.68 of which, in average, was netincome per rai.
The effective cost of chilli cultivation was supposed to be 72.92 kilos/rai. Most of the
chilli traders were both wholesalers and retailer by their own and they paid by cash.
The selling price was determined by traders as quality and market price. In average,
the depreciation of marketing was 64.50 baht per a 10 kilo-plastic bag, in which 46.42
baht was a portion of traders’ benefit and 17.03 baht was marketing cost, respectively.

The problems and obstacles observed were that the farmers were unable to bargain

their price and that they lacked knowledge in chilli cultivation. In addition, The price
varied according to fluctuations of the market, and there were no guarantee markets.
Finally, The farmers were aware of that they should improve seedling selections,

apply rotate crops and green manure. They suggest to establish a group so that they

can negotiate and contact the product -processing factories directly.



