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The independent study entitled, “Decision Making in Accommodation: A Case
Study of Workers in Industrial Estate in Northern Region,” is designed: 1) to study factors
affecting the decision making of the Industrial Estate workers in Northern Region, and 2) to
sfudy the competitiveness among accommodation-dealing entrepreneurs in the aforesaid
Northern Industrial Zone.

According to the study results, it is found that in overall picture authorities in the
Northern Industrial Estate have given significance to the personnel, that is to say, the warden
and associates are a pérson of good manner and hospitality; the second is concerned with
service itself, especially about security measures; the third is related to diversification of
services with emphasis on the room size and color, sanitary type, cleanliness, attractive design
of accommodation building and so forth; while the factor on location and environment ranks
fourth in significance, such as residential building being convenient for car parking and for
accessibility; rate of the rent ranks fifth, most of which the residents pay on monthly basis; and
the last is the factor related to marketing promotion, which is considered the least among

others, especially the rent having been paid in installment as a part of the marketing,





