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The purpose of this independent study was to study the purchasing decisions for engine
oils of car users in Mueang District, Chiang Mai Province as well as the problems in making
purchasing decisions. A sample of 320 car users was selected by means of convenience sampling.
Questionnaires were used for data collection. The data was analysed by using descriptive statistics
in terms of percentage, frequency and mean.

It was found that most of the respondents thought that they had little knowledge to make
decisions for purchasing the engine oils and they could find out information from personnel at the
service shops. The first criterion for buying was the selection of the engine oils that was suitable for
their cars, which would help prolong the engine life. The most frequently used brand was Shell,
mostly because it was chosen by the service providers, and most respondents would switch to a new

brand if it was less expensive while the quality was the same.

For purchasing location the number of the respondents who bought the engine oils from
garages, petrol stations and car service centers were slightly different. The reason was the
convenient locations which were close to their living or work places. Most of the respondents
changed the engine oils every 4,001 - 5,000 kilometers. They bought the 5-litre size, which suited
the engine size. Moreover, the sales promotion they were satisfied with was the provision of after
sales services such as tyre pressure and distilled water checking.

It was also found that the overall problems in purchasing the engine oils were at the
moderate level. Those problems, for example, they were not having knowledge in using the proper

engine oils for their cars, not knowing what price was reasonable, no instructions on the label, etc.



