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The purposes of this thesis, The Marketing mix Strategy of Indigoes Dyes cotton

producers in Sakon Nakhon province are: to study the marketing mix strategy and the
factor influencing | fnarketing mix strategy of Indigoes Dyes cotton producers in Sakon
Nakhon provice. The samples comprised 39 presidents of Indigoes Dyes cotton producers
groups which divided to 1-5 star level by the category selection. The samples were
randomly selected by proportional stratified random sampling and sample random sampling
respectively. The interview form was used as the research instrument.

According to the research, it has been found that the significance of marketing mix
among the producers is overall average lével as follow: 1.) Product: the quality, durability
and design, which especially focused on Thai unique and Thai wisdom, are emphasized 2.)
Price: the price fixation is considered regarding to and the cost of investment in order to
support the business survival as well as the quality of product 3.) Place: the product
distribution at trade fairs, running their own retail shops, and selling product through the
public exhibition centers are significance and 4.) Promotion: promoting the product through
the trade fairs is significant.

However, the result of hypothesis examination has been found that the factors
influencing the marketing mix strategy in term of product include the category selection and
experiences after training. The factor influencing the marketing mix strategy in term of price
includes the category selection. The factors influencing the marketing mix strategy in term
of place and promotion include amount of group members, business operating duration,

experiences after training, Net Asset Value, and total sales in last year.





