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The purpose of this study was to investigate the marketing strategies of
private kindergartens and those strategies that had influence on parental decision
making. The study sample were 398 school administrators and parents. The
questionnaire was used to collect the data and analysed by SPSS for window program.
The measurement outcomes were demonstrated in frequency percentage, means and
standard deviation.

The results of the study :

The overall marketing strategies of private kindergarten administrators and
those strategies that had influence on parental decision making were in “high” level.
They were product, distribution, price and promotion strategies in order of decreasing
frequency.

Product strategies included safe and secure school sites and building, clean
and comfortable school environment and administrators’ good role model.

Distribution strategies included health care program and vaccination as well as
prompt and convenient service system.

Price strategy included longterm payment for school fee.

For promotion strategies, school administrator conducted activities to create

good school image and prepare students’ readiness for learning.





