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Abstract

The objectives of this study were 1) to investigate the type of advertising on the racing cars 2) to study the

spectators’ exposure behaviors towards the advertising on the racing cars in the racing tracks and 3) to study the

brand’s image in the spectators’ perception. This research was divided into two parts. The first part was based on

qualitative approach that used participatory observation in the competition events. The second part relied on a survey

method by query. A survey research was based on the results from questionnaires collected from the competitions in

Bhira Internationnal Circuit (Pattaya) and Kengkrachan Circuit. The sample group consisted of 400 spectators. The

data were analyzed through frequency, percentage, mean, standard deviation, inferential statistical analysis, and two-

way Analysis of Variance. The results showed that the subjects were interested in advertising at a “moderate” level.

They had frequently seen the advertising of Honda, Toyota, and Isuzu, respectively. With regard to brands’ images,

it was found that Honda was recognized at the “highest” level, followed by Toyota. The advertising posted on the

cars had the highest influence on the images, followed by billboard and racers, respectively. The results also showed

that respondents with different genders and ages were differently affected by the image of those cars at statistical

significance of 0.05.

Keyword : brands image, advertising, racing circuit
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