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Factors Influencing the Satisfaction and Repurchase Behaviors on Health Tourism:

A Case Study of Thai Tourists in Bangkok
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Abstract

The purpose of this research was to investigate factors influencing satisfaction and repurchase behavior of
Thai tourists on health tourism in Bangkok. Data were collected from questionnaires given to a group of 400
respondents. Statistics used to test the hypothesis were descriptive statistics and inferential statistics. The result of
testing by using multiple linear regressions was that the service marketing mix had no influence on the satisfaction
of the service quality in all aspects, except the influencing process. Pearson’s product-moment correlation coefficient
was applied to distinguish between the satisfaction in service quality and repurchase behavior. It was found that the 4
factors including repurchase behavior promotion, personnel, physical characteristic and process were significantly

correlated with (r = 0.46)

Keywords: satisfaction in service quality, repeat purchase behavior, health promotion tourism
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