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Pawinee Phanomwan Na Ayutthaya 2008: A Study of Advertising Language
in the Billboards in Bangkok. Master of Arts (Thai), Major Field: Thai Language,
Department of Thai Language. Thesis Advisor: Associate Professor

Chalor RodLoy, M.A.T. 261 pages.

This research was aimed to study the characteristics of social language, usage
of verbal language; words, figures of speech and sentences include the characteristics
of non-verbal language usage; illustrated picture, color and form of letters in the

billboards in Bangkok.

The subjects in this study consisted of 150 billboards selected by purposive
sampling from July 1, 2007 through December 31, 2007. The data were selected to
analyze for social language, verbal language and non-verbal language. Percentage

were applied in the data analyzes.

Findings indicated that social language in the billboards in Bangkok divided
into age language and sex language. Age language, the mostly found was general
language of 86.00 percent. Sex language, the mostly found was general language of
88.67 percent. The study of verbal language found first telling the names of product in
message language was mostly used in creative copy of 28.66 percent. Transliterations
was found to be used the most of 90.67 percent in characteristics of word usage.
Figure of speech, the mostly found was non-figure of speech of 52.00 percent.
Affirmative was found to be used the most of 81.33 percent in types of sentence.
The study of non-verbal language found product shot to be used the mostly in picture
of 50.00 percent. White was found to be used the most of 16.67 percent in color used.

The mostly found was computer letter of 88.00 percent in the characteristics of the letter.
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