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Abstract

This quantitative research investigates information exposure, participation in marketing, public relations and
study decisions of first year University students at Rangsit University. The data are collected by questionnaire and
analyzed using SPSS for Windows. The sample is 379 first year Rangsit university students. The results are as follows:
1) the majority of the students were female with an average age of 19, mostly they lived in Bangkok and their parents
owned private businesses. The average family income was between 30,001 — 60,000 Baht and their parents sponsored
their education. Most of the students joined the faculty of Business Administration, at Rangsit University. 2) For
information exposure, it was found that most students got news about Rangsit University from the television program
“Saranae”. Information came from the magazine Faculty Stars and Rangsit media such as www.facebook.com. Students
also got news about Rangsit University from their friends. The media that attracted most new students to Rangsit
University was television. The university website had most impact on further study at the university. The majority of
students required information about the curriculum. 3) For participation in marketing and public relations, it was found

that most students were interested in the Pre-O-NET project. Most students got information about projects and activities
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offered by faculties from the television. 4) University image had the most impact on the decision of whether or not to

study at Rangsit University. Second were lecturers, academics, service, welfare, building, location, environment and

publications.

Keyword : information exposure, participation, marketing, public relations
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