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Abstract

This research investigates the influence of factors that contribute to the satisfaction of working people with
the “LINE” online social networking application. The LINE application is one of the most widely used social
networking applications in Thailand today. The research studies bridging social capital, social media functions, risk
perception, system quality, and the benefits of social interaction with the LINE application. The descriptive data are
taken from 308 questionnaires. The hypothesis testing was based on multiple regression analysis. The results show
that the respondents were mostly females aged between 25-35 years with a bachelor degree working in offices in
Thailand. For the hypothesis testing results, in order of importance, the variables with the best power predictors for
perceived user satisfaction were system quality with a beta coefficient of 0.107 and the benefit of social interaction
with a beta coefficient of 0.601 at a .05 significant level. Business owners and executives of companies should be
able to use results from this research to plan and create strategies to manage external and internal operations at their
companies. This may result in happier workplaces or the use of communicate happy images, fun, and imagination

through the LINE social networking application.

Keywords: online social networking, employees, Thailand
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