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This independent study aims to study on background and proceeding of the
business of the professional bailman in Chiang Mai in order to research on the public relations
strategies of the professional bailman in Chiang Mai and also the potential problems and
obstacles of the public relations proceeding of the professional bailman in Chiang Mai.

In this study, the researcher used the Qualitative Research studying from the
Primary Data by conducting the In Depth Interview and the Secondary Data which the data
studied from the research referring from the relevant journals, research and learning resources.

The study groups are the people involving with the self-public relations proceeding
of the professional bailman. There are four groups which are six professional bailman, five
suspect and defendant’s referees and bailing brokers, six suspect or defendants who have been
once serviced by the professional bailman and three the Chiang Mai court officers. The
researcher categorized the study into three parts according to the objectives, the public relations
perception, concepts and other relevant research.

The study results found that the business of the Chiang Mai professional bailman
unofficially started in the mid of 1998 by the former teacher who had once worked in the real
estate business. As the business crisis so called “Tom Yom Kung” in 1998. During tﬁis period of
time, he was inspired by seeing people were detained due to the consideration procedures from
the judge and thersocial inequality difference between the wealth and poverty. These led to the
idea of helping these people out while they were in prison and would be an appropriate career.

After that, the number of people who conduct this business has rapidly increased. The Chiang
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Mai Justice court reinforced the title of regulations of the professional bailman and bailing
brokers in 2004 to control the business until present.

Refer to the study result of the proceeding of the study group of the professional
bailman, there are no official public relations strategies. However, there are four public relations
processes which are data collection, planning, communication and evaluation. During the
communication process, the study group of the professional bailman used interpersonal
cémmunication model conducted by personal media, spoken words and name card. The message
will be used differed by the target groups which are the business networking strategy used with
the referees and bailing brokers, the word of mouth strategy used with suspect or defendants
and the persuasion strategy used with Chiang Mai court officers in the public relations
department. After the interviewing procedure, the study found that the self-public relations
strategies result has been satisfactorily conducted.

From the potential problems and obstacles of the public relations proceeding, the
researcher found that the study groups of professional bailman encounter the problems with two
internal and two external factors. The internal factors are the lack of the knowledge and staff in
public relations field and the lack of budget to produce the public relations media. The external
factors are the negative image and the obstacle of communication between the professional

bailman and the target groups.





