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The objective of the study “The Attitudes of Female Audiences toward the
Presentation of Women's Images on News program and drama program” is: 1) to
investigate the attitudes of female audiences toward the presentation of women's
images on News program and drama program, 2) to study Zthe relationship between
women'’s study theories and the attitudes of female audiences toward the presentation of
women'’s images on News program and .drama program, 3) to study the relationship
between the philosophical criteria of each feminist school and the attitudes of female
audiences toward the presentation of women images on News program and drama
program, and 4) to compare demographical differences amongst the female audience
in terms of their attitudes toward the presentation of women’s images on News program
and drama program.

The population and sample groups used in this study were working women aged

between 21 — 60 years old, residing in Bangkok. The researcher used Simple Random
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Sampling and Quota Sampling methods to carry out populatio’n sampling in each district
and in total 40 people selected from each district. The researcher then used the
Accidental Sampling method to collect 400 sets of data from the communities.

The research findings were as follows:

1. 4.24 percent of the female audience saw the images of women presented in
News program and drama program as Non-traditional. Also, 3.36 percent of the
audience saw females portrayed as Sex objects.

2. Regarding the relationship between women's study theories and the attitudes
of female audiences, it was found that the System Approach showed a correlation with
the attitudes of female audiences toward TV news of 25.6 percent, and towards drama
program of 14.1 percent. The Feminist Approach showed a correlation for News
program of 20.1 percent and for drama program of 16.3 percent.

3. In terms of the relationship between the philosophical criteria of each feminist
school and the attitudes of the female audiences toward women's images shown on

“News program and drama program, the research revealed that the target female
audiences expressed their opinions regarding the Essentialist criteria at a level of 3.22.
The values giveri-for the relationship between Essentialist criteria and the attit;Jdes of
femalé audiences toward the presentation of women’s images on TV, averaged out at

43.14 for News program and 18.6 for drama program.
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4. With regard to the demographic differences among the female audiences; this
affected their attitudes toward the presentation of women's images on TV. The research
findings showed that the demographic features of age, marital status, education level,
occupation and income, did not have any impact on the attitudes expressed toward the
presentation of women’s images on News program‘, whereas the differences in age and
income of the audience affected their attitude towards the presentation of women's

images on drama program.





