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ABSTRACT
TE 14097

This research project had the following objectives:- 1) To study the p4resent r}mrket
condition for the business of spa sauna and Thai wisdom :n order to promote the tourism industry
in Chiang Rai and Chiang Mai provinces. 2) To develop operational guidelines of marketing
strategies for the business of spa sauna and Thai wisdom.

In this study we had 2 groups and divided into 7 population sampling. We prepared
questionnaires, interview sampling and interview focus. These were the results:- the study of
marketing condition had some interesting answers for the target group. Most customers age were
25-34 vyears old and the next lower age were 35 years and order. Occupation of customers in
Chiang Rai mostly were business persons at 45.10 percent and the next lower group werc in
private sector. Occupation of the customers in Chiang Mai were private sector at 49.40 percent
thc next lower group were business persons. The marketing questionnaires and customer
behavior were important in giving quoted prices, site and location, accessibility, marketing
policies characteristic of services, attraction and after sale services.

In order to develop operational guidelines of marketing strategies forthe business of

spa sauna and Thai wisdom, the researcher brought the marketing mix theory in to account.

Addionally, the concepts of SWOT analysis, 3 A’s which are accessibility, amenity and attraction
were also applied to indicate such strategies. The researcher found out that the results of the
analysis could become the answer of the marketing strategies.

The researcher had developed the operational guidelines for the marketing strategies on
the following layout. They were price, for example in Chiang Rai could be able to compete with
Chiang Mai's. Developing of marketing policies and communication, services, characteristic of
business, accessibility and after sale services.

In conclusion the marketing strategics would have to consider the vision, the mission,
the project operation and came out with marketing strategies for example the channcl of
distribution would have to fit properly to the business in order to reach the target group and with

other activitics would be helpful for the business to grow.



