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- ABSTRACT ' 913465

_ This research was carried out to study on the attitude of Thai Employees tow;li‘ds MNCs:
in Bangkok, Thailand. The objectives of this research are to idéntify the important factors that
could influence Thai employee attitude towards Multinational Companies from Germany in
Thailand. This research has applied the survey research method where questionnaires were use as
a tool. Out of 500 questionnaires distributed to German Based MNCs it Bangkok, 406 completed.
questionnaires were returned from Thai Employees who are working in German Based companies

in Bangkok. The SPSS program is used to analyze the data.

The result of this research shows that the significant criteria for Thai employee attitude
towards German-based MNCs in Bangkok and Metropolis are Country of Origin Image and
Corporate Image of MNCs in Thailand. The 4 dimension significant of Country of Origin Image
which influence Thai Employees’ decis_»_ibn to work for the MNCs from Germany are respectively
Social and Culture Issue, Political Issue, Economic Issue and Technology. The 6 factors of
Corporate Image of MNCs in Thailand which influence Thai Employees decision to work for
German-based MNCs are namely, Business Characteristic, Management Style, Human Resource

Management, Financial Management, Quality of Product and Service and Social Responsibility

respectively.





