T 128267

-
Qv []
AR ea
C) } Y [ . 3 o
m?ﬁnmn?zmumﬂmugmunmzmwgﬂsxnﬂumimunu'lmnmmﬁnﬂum?
ARBINIATFIUNERA LN uning NingUszasAiNedsasnunisninisuamnen
waznsliuFnseunulng m?'-:“mﬁfqn?mG‘ﬂui"f’ouﬁwﬂméﬂ?:nﬂuﬁmﬁw N1T9IUTINUUI AR
ua:ﬁ%‘m?ﬁmmammwmmgwmuuu‘lml WAL NAUATUNTANLAYUNTHRRENUNY
o nguithwang Ae Lm{'nns‘fmnéwﬁnmumm?mqﬁw%L%ﬂalmi 9 aneuasine uas
I = % = : © 273 }
AzdTAAT inAnendeiealu 1uau 20 Ay uazduszneunisaualng Yszneudas
lsanusdnen lameunagine wazfusznaunise@asnlugam 41uau 40 Ay 33n1ssausn
foya Ao Aunwal Snfuanuldoulszaunisnl Anwgen uazsrgudunun
NANTANT nsudanuaznsieunwinaduitonfuatnandieeong NANARAANIN
:#I Pl i) 4. cl' - Aﬁ. e 17 L] « d’ © 1
ngn  Aaunalelugury -Ntﬂauw-nnmmamwal'ﬁ?nmgﬂfmmLﬂumwamwmmmﬂ
wasnndscautlymiaaniandunan wsaneiulidsneuendnduiidune  uasiite
=l v al ﬁ' 4 = - [ o o Dd.
MEMITHUIINERUNFMUNBRUNBANANTHARLUNN INE189ATELAT) uazalidywigianla
‘lummmﬁnmo‘mmmﬁmmaLmumaﬁ%mmu‘lmmqLmﬂﬁmuavehﬂu URTINANTRANMA
Lw'auﬂu?oﬁn']a‘snm muma‘qmn@m?unmmuﬁvmmﬂ? LNBUMINAREUALNATNS WU
usiay dwﬂ'lmﬁ‘au?mﬁmm'lummamm -mﬂmmmﬂm‘ummﬂa‘"nﬂumwammawmmmmn
unmsvetunadeousn uazmsdeuaaineniigndesishandnsdseiung |4 uazFeu
U?mum?rﬁﬂszmumméquﬁ@'lu‘gu'uugﬂuuw;iw']ﬁa’lmmﬁ'\'lﬂLﬂuuuuafjfmluﬁuﬁmum
dUn WU “NIRTFIUNNSUAR" ﬂ'mm'qLﬂummmu‘fmmuua"mmi‘ﬁ']u'm‘nu e
w'ﬂﬁ?mmnﬂs‘:mmmuﬂﬁ‘.,nﬂumwam 3 ngu A nmm 1 Namm'a'l'nua“mumalwnu'nu
nmm 2 namLw'af-nnmﬂm‘lﬂmluua"u@nwuw u.a.,nn.un 3 HARfan1sgeean n1sdaidin
mms‘smmmammmmuqmfmmmammumwmqrmunum lnedusenaunisudn nmm 1
ﬂ'mmmudumumﬂm?wmm'lummmwmmm'lmLﬁﬂnﬂu mummmumu"tuanﬁmmu
ﬂtymwmnu dqunauw 2 uay 3 mLﬂummL?umumﬂmi‘wmmmmjwms-uammLﬂunﬂfau
fuathadlunianig LAZHARINNNIAATANI TR AT mwwnﬂ?m'\uﬂfrmmuuﬂlm
ll?:n'aums‘nammuavﬂ'}ﬂﬂumuu Bur flnm WAIRUYY  AuddudTunsRataLaznng

de0an Ynnisnileq sfiRanssnLszarumusuilestireiisesialyl



TE123267

-A-

Abstract

Mutual learning process between Thai traditional medicine practitioners and pharmacists
in developing the standard of Thai traditional products and usages aims at a survey of traditional
medicine production and usage situation, arranging the activities for mutual learning among
traditional medicine practitioners and pharmacists, gathering viewpoints and the ways of
developing the product standard , promoting and encouraging traditional medicine manufactures.

The target groups of this study were 20 pharmacists from Chiang Mai Provincial Public
Health Office, community hospitals and The faculty of Pharmacy, Chiang Mai University and 40
practitioners at manufacturers, community hospitals and villages. Data collection was carried out
by interview, experience exchanging forums , study tour and seminar.

The results show that there were wide range of producing and usage of Thai traditional
medicines. The products were produced by community traditional medicine practitioners for sale
rather than for individual cure. The curing role of those practitioners was lessen due to lacking of
descendants and the socioeconomic factors that resulted in the decrease of study cases for
knowledge transfer. The activities arranged for mutual learning between traditional practitioners
and pharmacists enabled them learn that the difficulties in Thai traditional medicine registration
process and correct labeling were important problems and could be assisted by pharmacists.
Various types of collaboration experiences could be used as a model in their communities as
appropriate.

To develop the producing standard of Thai traditional medicine, it is suggested to
Categorize into two levels, i.e. manufacturer and community-based level. There were three groups
of producers : 1) To produce for uses and sale in the community 2) To produce for sale in and out
of community 3) To produce for export sale. Therefore each group should be appropriately
developed , for instance, the first group is initially promoted to enable for self-support and for
conserving the local-wisdom whereas the second and third groups should be initially promoted to
fulfil the official producing standard. Mutual leaming activities leads to continuing collaboration
between practitioners and supporting sectors such as consultants, financial resources, marketing

and export promoting centers and politicians.



