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A Case Study : Japanese MNC’s Based in Navanakorn Industrial
Estate, Pathumthani Province

Name of Researcher : Mrs. Uthairat Muangsan

Name of Institution : International Business Department
Faculty of Business Administration, Sripatum University

Year of Publication : B.E. 2553

ABSTRACT

This research was carried out to study on the attitude of Thai Employees towards
Corporate Image of Japanese MNCs in Navanakorn Industrial Estate, Pathumthani Province.
The objectives of this research are to identify the characteristics of corporate image and Thai
employee attitude towards Multinational Companies from Japan in Navanakorn Industrial
Estate, Pathumthani Province. This research has applied the survey research method where
questionnaires were use as a tool. Out of 400 questionnaires distributed to Japanese Based
MNCs in Navanakorn Industrial Estate, Pathumthani Province, 387 completed questionnaires
were returned from Thai Employees who are working in Japanese based companies in
Navanakorn Industrial Estate, Pathumthani Province. The Microsoft office program is used
to analyze the data.

The result of this research shows that the significant criteria for Thai employee
attitude towards Japanese-based MNCs in Navanakorn Industrial Estate, Pathumthani
Province are firstly Financial Management (FM), secondly Business Characteristic (BC) and
Quality of Product and Service (QPS), Management Style (MS), Human Resource
Management (HRM), and Social Responsibility (SR) respectively. Furthermore, the result of
relation between respondent’s data with 6 factors of corporate image found that gender and
age has no relation with 6 factors, income has relation with BC, HRM and SR but not related
with MS, QPS and FM, Education has relation with all factors, Experience has with MS,
HRM and SR but not relate with BC, QPS and FM, Position has relation with BC, MS and
QPS but not relate with FM and SR.

Keywords : Attitude, Thai Employees, MNCs



=) =
Ananssnlszma

Ay g % a o A @ J s o a
QWH’J%]EIL?@Q “ﬂﬁﬁﬂ‘]&lWﬂﬁUﬂﬁﬂlﬂiwuﬂﬂull‘ﬂﬁmiJﬁfJﬂW\IaﬂHm@ﬁﬂﬂiﬂl@ﬁﬂi‘i‘]ﬂ‘ﬂ“ﬁHN%Wﬁmﬂ

Uszimaditfululsemalneg nsgidne uvSindwmannlsamagiuluwatinugaarnssuuiuas

o o =1 0o < 1 9 =y o 4 4

Trdalnusi” dusegar lded msizmyaiuayuINTeImans 19138 37, A3 FUINTH NUNA
= a @ = o ~ 0o Aw Y o = 1 <3|

a3 ANDA vriMImeaema lulagsvmenasyys lumsinite lumslidnlinvedauiluszuu

Y ] v 1 v
Fuuzaandulsz Toemihimndainmsiauisentdseansanae 1

aov

4 { o o a v o
YoveUAMDINISuazd I AdnInIeurInedeas Unulumsaiuayuuezasesliaiu

Fwilemsdanmidoyanienlasnaoa

v
o

woveuamALTIsuazwiinunnszautunheluussindwnannlsamaguluaa

Y

2

UANRATIMNTTNUIUAT 39K IAUNUHIT drmSumIaUIUUdO DI

YOUDLIA W.A.N.09037 NING Haza.A. T8 MUIATO NFIWAE TUMITIUIBANUTZAIN

Y 9
AmsumMsuanuazsIuTINLUaeuIu lumMIRIIvenTaTl

Y H ] '
gameiiveveunmandnlunseunsa fiq uaziou Naeeaivayualohainmeiasls

Y = A o Ay @ dy
AYAATDATSISLIATNNINIIINYRVUU

v o Jd A

NYITAU LUDULTY

]

AIMIAN 2553



=h.

I o w
1.1 anudunazanuda el v
I o =
1.2 300 UTEAAUDINITANE e
13 AT TUUBINTT DD, oo e e s e s s s s e s s e
1A TUMATTUNTT IV oo
1.5 ATOUU IR TN IT IV oo s
=
1.6 UDTUANITANE V- s e e s e e s s e s sseee e s s s s ee s
a [ 4
17 T TN TR oo e e ee e s e s
I'd $ 1 I
1.8 UTE LB NNV AT oo,
44
ATTUNTTHTIDIUBY. oo,

2.1 ANUFUTUT TN IO U U,

2.2 ANHAUTNIIAUTITUVOMTENAYU ...
a 4 9 a A

2.3 JUUUUMIVINITOIANTNINNIANNUTENAY ...

2 A ARSI LN AURD .o

=h.
Do
x
)
=9
@
Lo

2.5 HAUPNETDNDIAZNUITE



5.

UIIUIUNITN

NIANUIN

M3iiey (A10)

= ad a W
SUTUIBIIT IV oo,
3.1 UTEHINTUALARUATOIN. ...,
A A A 9 av
3.2 1A5090D N I UM IV e
< 9
3.3 MIAUTIUTIUUDYA. ..ot

a o 9 Y aadq Y
34 ﬂﬁ’)tﬂi?%’ﬂNa%f]uyaﬂi)ﬁlﬁﬂ@]ﬂi“}f ........................................................

Y

a d
HaNIIAUNINCHIVUD

=4
[-2)]

' A 9y o 9
a1 Yoyan 1JvednoUIUUAOUDIW. ...

1 { @ a o { [ [ 4 4 v Y a
AN 2 NAUARUDINL NN INENTADMNANH I BIANTVDILTTENTINGIA

nnsgmerqfuludsemalne............

AN 3 HANINATOUAUMUATIU. ...
1 ~ a 3 9 A a
AIUN 4 ANTUAAAULAZ VLA UDUUZINIIAN v,
a %
31 BNUTNUHA HAZUBIAUBIUE ...
51 ATUMANITITY oo,
52 DAY T VN oo,

53 HOUAUDIUE oo

U I AIOR IV,

23

23

23

24

25

27

27

31

34

42

44

45

48

49

51

56

57

60



MIN

1.1

3.1

4.1

4.2

43

4.4

4.5

4.6

4.7

4.8

4.9

=h.

A3UYA

wiinauluussandwenannlszmegiulumatdaugaavnisuuiuns 19wia

llﬁﬂ\?i‘i']ujuuag%}@ﬂagmﬂ%v\lﬁ éﬁ@ﬂllﬂﬂﬁ@ﬂﬂ']u .........................................................

llﬁﬂ\jfﬁ1u’3ulla$%@ﬂa$m@\1@1q QJGIE)‘ULL‘U‘U?{@‘UEHM .........................................................
o Y Yy 9

Ll'ﬁﬂ\j51]11431!“@135@8?13"\]@\1518‘1@ HADULUUADUD TN o,
o 9 =2 9

LA TUIULDE IDYASUDINITANTN Q@aﬂllﬂﬂﬁ@uaqu ................................................
o 9 Jd 9

LA INIUIaE I pIazYessEauMIal HADULUUADUD I e

HAAITIIULAZ T DI UDIR N UL FAD VMUV AOUD I eereoveeeeeeeeee

HAAIAREY (Mean) aIUTSAVUNIATFIU (S.D) VOINAUAAUDINTINNIUNT

[ 4 4 o 9 a .
MNENEaI09ANTVBILTTENI WA Tudseimet Ine (Corporate Image of MNCs in

Thailand) MO UTVIUD v

9 v W a 1 s s iAo o o
UAAN NINIINTDYALUDITESALUNAUARN ngﬂ'lhlﬂﬁlmﬂi ﬂlﬂﬂ!Wﬁﬁﬁﬁﬂﬂ?WﬁﬂBm

peAnsvesussEnwAnnlszmaduludsemalne

HEAY NINTIN3 oBazYBITEALTAUAA taza lndunls veseghiinen wanyal

29AN5UIUTTENNUIA NN sENA U TUUTENAING o

25

27

28

28

29

29

30

31

35

36



MIN

4.10

4.11

4.12

4.13

4.14

=).

M5 YM319 (A1)

Y v W a 1 7 7 YA 1 o 4
UEAY AINTINITDYASUDITESAUNAUAR L!a%ﬂflﬂﬁlm’)i ﬂlﬂii?ﬂhlﬂﬂwﬁ@ﬂWWﬁﬂ‘Hm

psAnsuouTTENIWIANALTZMaR U T I ING

v W a 1 4 4 { J
LA ﬂTWiﬂN%@ﬂa%ﬂJ@ﬁi%ﬂﬂﬂﬁUﬂ@ Lm%ﬂflﬂﬁlmﬂ]i ﬂlﬂﬂfﬂiﬁﬂy'lﬁﬁ@@

@ 4 J o 9 a A
aMmanysiesnnsuesussEndwnannlsemaduludsemalne.

v o a 1 J 4 '
LA ﬂ?Wi?M%@ﬂﬁSﬂJ@ﬂi%ﬂﬂﬂﬂuﬂ@ uazm“lﬂﬁumﬁ vouszaumsalniae

1Y 4 4 o 9 a d' 1
AMManaiofnsvesussEndwmnannlszmeaqijuludsemalnes. ...

HAAY MNIITDazURITEAUTAUAR tazm ladunds vosduruIntaennanyal

peAnsuouITENwmAnnsemeauludsemelne.

o a =]
LA 91UIU %’aﬂaz mmﬂﬂmuuazﬂffamuauuzmﬂé’mmmuaaumu ....................

37

38

40

41

42



mwilsznau

1.1 uaeensouuulnalumsive

astymwilsznou

4 @ a
2.1 UEAIOIAUTENDUUDITIUAR ...t

Y o w 3 J
2.4 Llﬁ@\iﬂ'ﬂﬂ\l@'f]\iﬂ’li@]’lﬂa']ﬂﬂﬂlu"ll@\iﬂ'lﬁiafl ......................................................................

16

20



