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ABSTRACT 238085

This research was carried out to study on the attitude of Thai Employees towards
Corporate Image of Japanese MNCs in Navanakorn Industrial Estate, Pathumthani Province.
The objectiv?:s of this research are to identify the characteristics of corporate image and Thai
employee attitude towards Multinational Companies from Japan in Navanakorn Industrial
Estate, Pathumthani Province. This résea,rch has applied the survey research method where
questibnnaires were use as a tool. Out of 400 questionnaires distributed to Japanese Based
MNCs in.Navanakorn Industrial Estate, Pathumthani Province, 387 completed questionnaires
were returned from Thai Employees who are working in Japanese based companies in
Navanakorn Industrial Estate, Pathumthani Province. The Microsoft office program is used
to analyze the data. ‘

The result of this research shows that the significant criteria for Thai employee
attitude towards Japanese-based MNCs in Navanakorn Industrial Estate, Pathumthani
Province are firstly Financial Management (FM), secondly Business Characteristic (B/C) and
Quality of Product and Service (QPS), Management Style (MS), Human Resource
Management (HRM), and Social Responsibility (SR) respectively. Furthermore, the result of
relation between respondent’s data with 6 factors of corporate image found that gender and
age has no relation with 6 factors, income has relation with BC, HRM and SR but not related
with MS, QPS and FM, Education has relation with all factors, Experience has with MS,
HRM and SR but not relate with BC, QPS and FM, Position has relation with BC, MS and
QPS but not relate with FM and SR.





