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ABSTRACT

187487

This thesis deals with studying appropriate designs and physical environment for snack
shops on university campuses. There are all together five objectives of the study: firstly, to find
out the most suitable location for snack shops serving students and university personnel;
secondly, to study activities and behavior of campus snack-shop customers; thirdly, to get the
most preferred designs and physical environment for snack shops; fourthly, to study attitudes
and needs of snack customers on university campuses; and, lastly, to use the data as guidelines

for designing snack shops on university campuses.

The research began by the collection of data from snack shops on four unmiversity
campuses used as a case study. The data were then used as the baseline for questionnaire
drafting .Questionnaire and interview forms were produced, the former for obtaining data on
location, behavior, activities and designs preferred by consumers, and the latter for interviewing
snack-shop owners. In terms of design, the questionnaire offered three different types with
sketched designs: arched-shaped design, corner design and shop design. The SPSS PC+ for
Windows was then used for data processing to find out percentages indicating the most preferred

design and needs of the sample to be used as the baseline data to produce a second
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questionnaire. The first three most preferred designs were presented, each showing components
of physical environment, interior and exterior. The data were then processed and analyzed to
find out percentages and mean (X). An analysis and a conclusion of physical characteristics of
the environment were finally made. The sample consisted of 400 students (mostly undergraduate
females 21-23 years old) and university personnel randomized from four universities in

Bangkok, two public and two private universities.

It was found that most of the sample preferred snack shops to be located near classroom
buildings and they preferred buying snack to eat somewhere else. They usually came to the
shops in groups of 2-3 during 12.00-15.00 hrs. to eat, talk, relax, or wait for their friends, mostly

half an hour at a time. They preferred semi-self- service style.

Regarding design, the sample preferred the one with its exterior’s physical environment
consisting of big trees, a garden decorated with sculptures, open-air style with no roof. They
preferred the shop front with an opaque wall fixed partially with transparent glass. As to interior
environment, they preferred one with a simple layout providing a warm atmosphere, particular
lighting spots, and a multi-tiered ceiling. It may then be concluded that, in terms of physical
environment, a snack shop should be a separate building consisting of two parts, outdoor section
and indoor section. The shop’s front part should have an opaque wall but fixed with transparent
glass so that it does not look so dull and, in the meantime, could let light in. Umbrelias could be
used in place of the roof to prevent sunlight and rain. The indoor section should be 16-40 m2 in
space. It should be divided into three sections: the service counter, which should be in the
innermost part; the eating section, which should be in the front part; and the food/goods section.
It should give a warm feeling. Bright and lively colors could be added here and there. Lighting
should be one that is mild, leading to relaxatiol! To give a more pleasant atmosphere, a

chandelier or more should be added. However, one should avoid using too much, or various

types of, lighting.





