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ABSTRACT

This research had 2 main purposed. The first one study attitude of the jewelry exporters
in competitive advantage of nation of component was as follows The Porter’s determinants of
national competitive advantage is based on factor conditions, demand conditions, firm strategy
structure and rivalry, related and supporting industries, the role of government and the role of
chance. The second one was compare exporters background variables was follows type of
production, operation time, export quantity with the difference of attitude in competitive
advantage of nation. The data were collected from 95 jewelry exporters in Thailand using
questionnaire technique. The data were analyzed by SPSS for windows program. Statistical tools
were composed of percentage, arithmetic mean, standard deviation, One-way ANOVA and t-test.
The hypothesizes were tested at 0.05 level of significance.

Research results were as follows :

1) Attitude of jewelry exporters had very important level in competitive advantage of
nation. The rank order of competitive advantage of nation components form the highest level to
lowest one was as follows: (1) The role of government (2) Factor conditions (3) Firm strategy
structure and rivalry (4) Related and supporting industries (5) The role of chance (6) Demand
conditions.

2) Manufacturer background variables: The type of production, operation time, export
quantity was significantly correlated with attitude of jewelry exporters in competitive advantage

of nation.





