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ABSTRACT 188116

This thesis is aimed at studying the perception of the image and its underlying
dimensions of physical environment for teenager's bakery café . This study is being
conduct to be used as the design guidelines of bakery café for teenagers. In this study,
the definition of image refers to what people perceive by seeing and feeling about
things. For underlying dimensions, refers to process that people perceive and translate
by creating the pictures or feeling with the meaning in their brain. This study is divided
into three categories: the teenage consumer’s behavior, the perception on underlying
dimension of teenager to the interior and exterior elements , and the perception on
image of interior environmental of bakery cafe.

There are three main methodologies utilized in this research. First methodology,
samples are asked to complete the questionnaire for measuring teenage behavior's
pattern when going to bakery café. Second methodology, samples are also inquired to
complete the guestionnaire for measuring the perception of underlying dimension by
using the photos of the bakery café — five exterior photos and six interior photos. Then,
Semantic Differential Technique is applied to evaluate the perception with fixed
adjectives for each environmental component. For the last methodology, samples are
asked to select 15 photos of bakery café which represents image that teenagers satisfy.
Samples of this research are random from 100 teenagers who age between 16-22 years

old from four universities in Bangkok.
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The study reveals that behavior of samples is classified as Sincerity group. In
terms of marketing, Sincerity group means people who are sincere, cheerful, warm,
honest, and down-to-earth. They like to spend about 30 minutes to one hour at bakery
café in the afternoon to eat, to talk, to read, and to wait for friends. They also like the
semi-self-service that bakery café’ offers

The attractive exterior environmental café is the café that has five outstanding
underlying dimensions: interesting, eye-catching, and inviting of entrance. The most
attractive exterior environment is the café that has interesting and eye-catching of the
signboard in front of the café. For the interior environmental perception on underlying
dimensions, samples are satisfied the café that has five main dimensions: simplicity of
space, harmony color, interesting of decoration, eye-catching of decoration, and
interesting of furniture. There are more seven outstanding dimensions: openness space,
interesting of color, exciting of color, relaxation of light, luxurious of material, boldness of
furniture, and being in perfect order of furniture. Moreover, an atmosphere should
consist of five main dimensions: boldness , eye-catching, gentle, motionless (calm) and
being in order. According to the dimensions mentioned, it can be concluded the
physical exterior environment of the café that a void and graphic of the entrance should
be curve. For interior physical, the café should be 16-40 sq.m. and openness. The
counter should be at the back of the café and the dining area is in the front with simple
space, not too much decorating , harmonious color by using neutral color and dark tone,
and some of the colorful tone might be used. General lighting in the café should not be
too bright. And pendant is recommend for decorate lighting. Materials should have a
touch of natural or less synthetic one. Picture decoration should be realistic style or
pictures of the café's products.

For image of the bakery café, samples are pleased with the bakery café which is
“Cool Casual” and “Modern”. Both images consist of physical environment, which has
simply space, curve element , plain and smooth material , and furniture which is

decorated with curve element that brings customers comfort.





