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Abstract

The research is aimed to study the communication strategies of person who
once hold a position as sub-district headmen and letter on become a senator. The
strategies can either be the election campaign, the selection of channels of
communication delivered to population who have right to vote as a receiver of political
messages.

The method of the research is a qualitative research using In-depth
interview conducted to Senators who use to be sub-district headmen total of 4 people
namely Mr. Kecha Suksomboon former Tha Rab sub-district headmen, Mr. Manopnoy
Vanich former Koak Jatroon sub-district headmen, Mr. Sopon Srimalek former Phratat
sub-district headman and Mr. Ittipon Ruangvaraboon former Sri Songkram Sub-district
headman. The research also use the focus group interview to people who involved with
the implementation of the said strategies. The total number of interviewees are 35
people consisted of family members, election campaign team members, community
leaders, population who eligible to vote and the committee from the association of sub-
district and village headman of Thailand. The researcher use specific interview question
which relevant to the strategies in election campaign as well as with the communication
strategy after holding position as senators.

Research findings

Part 1 Communication strategies before becoming senator

1. Communication for Introduction of themselves

2. Communication to build the positive image

3. Communication for expected political outcome used to types which are

- Public Communication is the strategy that election candidates use the
most
- Mass communication is the strategy that election candidates prefer to

useless them communication



- use the most Apart form the said strategies, there is also a main
indirect support for the Campaign is social capital which includes home town,
education, financial status, past achievement and so on.

Part 2 strategies after becoming a senator consists of :
1. Communication the status as a Senator
2. Communication the duties as a Senator
3. Communication the work of the Senator

4. Communication the achievement as a Senator



