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The main purpose of this study was to investigate the relationship of
demographic characteristics, information needs, media exposure, and uses and gratifications with
the internal public relations media of students from Bangkok Commercial Campus, Rajamangala
Institute of Technology. Questionnaires were used to collect data from 400 students of different
educational levels 2and majors.

The results were as follows.

1. Information needs for intemnal public relations media differed significantly among the
respondents who were 4 — year degree program stmdents 6f varions majors.

2. Exposure to the internal public relations media differed significantly among students
of diiferent educational levels and majors.

3. Uses to the internal public relations media differed significantly not only among
students of different educationl levels but also among diploma students with different educational
majors.

4. Gratifications of twilight degree students to internal public relations media differed
significantly if they were from different educational level and different majors.

5. Information needs to the internal public reiations media correlated with the uses of it.

6. Uses of internal public relations media correlated with the gratifications with it.





