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The objectives of this study were to trace the development of cattle trading in the
communitics of Tambon Rao Tonchan, Srisamrong district of Sukhothai Province, trading
growth, the changing roles of Dongo cattle market from past to present, and the social and
economic relationship among the traders in this market. The research methodologies employed
in this study were documentary research, interviews of cattle market owner and traders, and
participant observation of trading activities in the market. A geographical survey of various
communities involved in cattle market in Sukhothai province was also conducted. For data
analysis, exchange theory was employed to explain the growth of cattle trading in Dongo market
and patrol-client thcory was employed to discuss social and economic relationships among
traders. The study fornd that the growth of Dongo cattle market was based on a long tradition of
cattle trading that existed in Sukhothai region. The market’s existence and continuity were the
results of its continuity in terms of location, ownership, and trading networks. The market was
situated in the same area, which had long been the region’s cattle trading center. The market’s
ownership was help by people in a single family. Cattle trading partners were established and
maintained between Theon buyers and local cattle raisers. The growth of Dongo cattle market
was determined by a number of significant factors: its strategic location on the junction of
inter-regional communication routes, a long history of cattle trading, a suitable environment and
climate for cattle for cattle raising, and the growth and decline of other cattle markets in the area.
Originally, the social and economic relationships among Dongo cattle market traders were based
on patron-client relationship determined by social and moral obligations. However, trade
expansion in the market had resulted in a changing patron-client relationship based on capitalistic

mode of profits and interests.



